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“American” 
Packers’ 
Cans 


Standard Cans 


in all sizes, of all shapes, 
; for all products, in any 


coating of tin plate. : : 


American Can Co. 


New York 
Chicago, Baltimore 
San Francisco, Montreal 
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“NO BOTHER 


TO EXPLAIN 


NEVER SLIP, The Solder That Does Things 
Hot or Cold. Eats Them Alive 
WHAT? Microbes 


THE SEAL OF APPROVAL GUARANTEED. THAT’S ALL 


| NO. 17 STATE STREET, NEW YORK 
E. M. Lang Co., FACTORY, - - PORTLAND, MAINE 


Manufacturers of the Strictly High Grade Nickel-Stee! 
““MARYLAND”’ AUTOMOBILE. 


SELLERS AND BUILDERS 


oo OF 


HIGH SPEED 
AUTOMATIC 
CAN MAKING 
MACHINERY 


3 Old street number, 67 W. Washington St., CHICAGO : 
S New street number, 562 Washington Boulevard % 


The Sinclair-Scott Co., 
BALTIMORE, MD. 
IN WEITING ADVERTISERS, KIND?._Y MENTION THE TRADE. 
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THE TRADE. 


Tomatoes can now be handled in con- 
tinuous single line of large capacity 


Same as peas and corn 


We have demonstrated something quite notable this season 
in the line of improvements in Tomato Fillers, and can refer you 


to parties who can vouch for the demonstrations made at their 


factories, namely: 


GREENABAUM BROS, Seaford, Del. 
J. T. POLK CO.; Greenwood, Ind., and 
FAME CANNING CO., Tipton, Ind. 


The machine is rotary, carries four collapsible hoppers in 
which work collapsing plungers, —each hopper as it passes the 
aperture of feeding wheel receives a measured amount of Toma- 


toes, all of which goes into the can without waste and without 


damage to the fruit. The measuring is exact and can be varied as 


desired. The capacity demonstrated is 60 cans per minute for each 
machine. You might make inquiries from parties mentioned, and 
we are now ready to supply the trade in general with this machine, 


which shows a saving in both raw material and labor. 


Sprague Ganning Machinery Company, 


DANIEL G. TRENCH & co, 5S Wabash Avenue, 
General Agents, Chicago, i. 


IN WRITING ADVERTISERS. KINDLY MENTION THE TRADE 
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4 THE TRADE. 


OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morra\ Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Electric 
eaner, 
Process Clock. Fire Pots, 
Capping Steels, 
Soldering Coppers, 


SEND FOR FULL LINE 
OF CIRCULARS 


Oniversal 
Contin- 
uous 
Capper. 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, Salem, 


New Jersey. 
BROWN, BOGGS CO., Lrp., Hamiiton, Ont., Sole Agents for Canada. 
IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STANDARD OIL CO’ 


DEODORIZED GASOLINE 1s usec by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and is for 


sale everywhere by Tank Wagon, In Barrels or Iron Drums 


Address Our Nearest Tank Station 0r'BAL TIMORE OFFICE. 


BALTIMORE, FRIDAY, JANUARY 21, 1910. 


Plain and Lithographed Cans 


In addition to Packers’ Cans, which 
we manufacture in all sizes and with 
all openings, we operate our plant con- 
tinuously during the entire year on a 
most diversified line, comprising Cans 
for Coffee, Baking Powder, Confection- 
ery, Syrup, Crab Meat, Paint, Putty 


and Axle Grease. 


Attractive Lithographed Lard 


...Pails... 


Oyster Shipping Cans 


Pint to five gallon sizes, with Pat- 
ent Sealing Device, and Lithographed 
Labels. 


SOUTHERN CAN COMPANY, 


Baltimore, Maryland 


ONE OF THE LARGEST INDEPENDENT PLANTS 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


Has the tide turned and has the sweeping wave of low 
prices on canned goods ceased to sweep, and the ‘new, but 
welcome, “vacuum” demand begun to “suck up” prices? An 
increased demand and the consequent increase in prices has 
been promised the canning industry, or if not promised at least 
intimated, for some time now, but it has been put off so long 
that any advance now will be looked upon with doubt. The 
canners have developed the Missourian trait and want to be 
“showed.” 

The past week has shown signs that might be read as 
an indication of excellent business this spring; sales have im- 
proved considerably and prices have really advanced a trifle, 
although a glance at the quotations in this issue will reveal 
the fact that no changes have been made. The demand for 
tomatoes has been good and the determination of some packers 
to hold for a better price and the fact that shipping, on the 
Bay, has not sufficiently resumed, makes it hard to secure all 
the goods that are needed. For this reason some think no 
increase in quotations is warranted, especially in the Balti- 
more market, yet others are of the opinion a boom may have 
just begun. If packers continue to hold their goods for the 


~price they are worth the chance for a considerable increase in 


tomatoes is decidedly favorable. 

Throughout the West, hope seems to have revived, and 
all reports during the past week indicate that the jobbers 
stocks are lower than was thought to be the case, that re- 
tailers are not overstocked by any means, and the steadily 
increasing consumptive demand for goods of a fair quality 
makes it necessary for the buyers to look around a bit. 

In the local market a good business is reported by the 
brokers and others in the canned goods district, and tomatoes 
have had a good share of the patronage. No change in prices 
are noted in any line, although some sales have been made at 
prices ranging from 2% to 5 cents higher than the figures of 
a week ago. No shading of prices has been noted, except 
possibly in some isolated cases where the holders were not 
fully posted or the goods not up to standard. Once in a while 
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6 THE TRADE. 


a holder comes along who needs the money so badly that he 
is forced to sell a large block and puts a low figure on his 
goods; not so many of these holders are to be found, now, 
however, the great majority having thrown their goods on 
the market earlier. We have heard lately of cases whete 
packers were forced to pay the growers for the raw materia}, 
for the operating expenses incurred or for the supply of cans, 
etc., and in order to. meet these demands would load a barge 
with tomatoes, or several cars,,and ship to their broker with- 
out even notice to the latter party. The only instructions re- 
ceived by the broker in many cases was to “sell;” no price 
would be named and no stipulations made. Naturally the 
broker had nothing to do but cut the price and throw the goods 
on the market at a sacrifice; thus the broker would receive a 
large share of the blame for breaking down the market, when, 
in fact, had he not sold the goods at any price he could get 
the packer would probably have undertaken to do so him- 
self and made even a greater cut. 

The broker gets a good share of the “knocks” so well 
distributed on account of the unsatisfactory conditions exist- 
ing lately, but if packers are forced, to do such business as 
above referred to how is the broker or anybody else going to 
exert an influence that will stop the ruinous prices? Of course, 
there is a very goodreason for such methods of conducting busi- 
ness ; the canners would not ship their goods with such instruc- 
tions if it were not absolutely necessary, but those canners who 
were caught in that way the past season, know exactly the 
reason why, and if they do not refuse to place themselves in 
such a fix, when the next packing season comes around, they 
certainly will deserve no sympathy. 


Just at this writing it is hinted that future selling is re- 
ceiving some little consideration, if not actual attention. In 
tomatoes this business amounts to a very little at present, but 
in corn it is said the sales are sufficient and prices so much 
lower than spot quotations that the business of future selling 
is holding down the price of spot corn. In other words, while 
the demand for spot corn is good and the supply is not large, 
still the buyers do not feel inclined to buy spot corn for 70 
cents when futures can be bought at from 60 cents to 65 cents. 
Only a very little is said to be offered at 60 cents, but quite a 
lot can be had at the higher figure. Corn has had a good mar- 
ket and good demand, and it has probably helped many a 
canner to make a profit on last season’s pack, whereas he 
would have sustained a heavy loss. It is the opinion of some 
directly connected with the industry that the average corn 


canner did not make any money this season on account of the 
shortage of raw material and the fact that many were heavily 
oversold and forced to go on the market and buy tosfill their 
future contracts. If this is the case it is a blow to the practice 
of future selling, because the packer does not benefit by having 
sold futures if the market goes down, as has often been 
demonstrated with tomatoes. If the reverse does not hold 
good when the market rises, and he is forced to deliver every 
can ordered because the supply is short and prices high, then 
it is pretty nearly time that something should be done to, 
remedy this condition. If every canner isn’t willing to stand 
by a movement and help to formulate some plan that would 
correct this unfair advantage, then there is no answer. ‘The 
canner certainly should not lose out at both ends. 

Strasbaugh, Silver & Co., in their latest circular have the 
following to say in reference to future corn: 

“Western packers have named prices for Future Corn on 
the basis of 62% cents and upward, f. o. b. Western factory. 
Owing to the high price of field Corn and the difficulty of ob- 
taining carloads, packers in this section of the East are loath 
to name Future prices as yet, having been unable to induce a 
number of last year’s growers to consent to a contract price on 
the basis of an advance of $1.00 per ton over last year’s prices. 
This condition is worthy of note and may prove much more 
serious than first impression would indicate. It would be well 
for the jobber to weigh, consider and remember that this is a 
fact and a condition that is well worthy of his consideration.” 


POSITION WANTED 
By a thorough, practical Manufacturer of all kinds of 


delicacies, including preserves, preserve stock, jams, jellies 
and jelly juices, fruit butter, crushed fruits, fountain syrups, 
mince meats, pickles, sauces, relishes, mustard, catsup, 
kraut, bottled and canned cider, cider vinegar and all kinds 
of canned fruit and vegetables, including asparagus, green 
chili peppers, pork and beans, soups, etc. etc. 


Am familiar with the latest methods of spraying and 
orchard heating for the production of fruit against spring 
freezes. Samples submitted and satisfactory reference given. 
Correspondence solicited. Address ‘‘C. A. SHINKLE, 
care COLO. CANNING CO., Canon City, Colo. 


CONTRACT 


LEONARD SEED 


CHICAGO 


Plant our “Quauity SEED” and increase your Profits. 
Canned Product is choice 


NOW WITH OS FOR 
AND TAKE THE INCREASE THIS YEAR 


CRITICAL GROWERS OF CRITICAL STOCKS FOR CRITICAL CANNERS 


COMPANY 


The 


1910 DELIVERY 


CORN MACHINERY—TOMATO 


Hammond Labellers 
King Fillers 


NEW AND SECOND HAND 


A. K. Robins & Co. 


724-726 E. Pratt St., Baltimore, Md. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE TRADE. 


7 


CHICAGO MARKET. 


Special Correspondence to ‘“‘The Trade’’ 


Chicago, Jan. 19, 1910. 

More Weather.—Rapid changes in the weather have 
marked the week. Thaws, rains, freezes, alternating have lent 
the spice of variety to the varying temperature and we have 
had weather suitable to all the zones in ten days past. 

Tomatoes Resurgam.—The advance of tomatoes in the 
East to 65 cents f. o. b., Maryland cannery, has caused every- 
body to “take heart of hope” and put up the price. Indiana 
has also “perked up” and is notifying the trade that she is on 
deck with a few hundred thousand cases. 

Convention Time.—“Of the holding of canned goods con- 
ventions there is no end,” apparently, and they are all receiv- 
ing much attention from the Trade Press, though but little 
front the daily press or magazines. 

Poor, loyal, old, servile trade press, It licks the hand that 
cuffs it and “bends the pregnant hinges of the knee” to tbe 
canned goods packers, though thrift does not follow fawning 
in this connection. ‘The trade press, grocery and canned goods 
press fight the battles of the packers, print thousands of pages 
of their convention proceedings, spending their space and 
money, but how infrequently you ever see a canned goods 
packers advertisement in a trade paper. 

They do their advertising in the magazines, and the maga- 
zines wouldn’t notice a canners’ convention as a matter of 
general or public interest in its reading matter space any more 
than a society belle would notice a street sweeper. 

Canned Salmon.—'The surprising scarcity of the various 
grades of red salmon is almost incomprehensible to buyers and 
dealers. ‘There was no important shortage in the pack and the 
dearth of offerings is attributable only to the fact that some- 
body is holding heavy blocks of salmon off the market. 

Red Alaska, of standard quality, No. 1, tall, cannot be 


bought in the market for less than 1.5214, and some holders 
are asking 1.60, while halves and one’s flat’ are almost un- 
obtainable. Oregon red, No. 1, tall, brought $1.35 here today. 
Columbia river chinook goods are not to be had in a jobbing 
way, and sockeye salmon is not purchasable in any quantity 
over fifty cases at any price in Chicago. What the trade is 
going to do when the spring demand begins, unless the block- 
ade or corner lossens up, if there is one, I do not know, neither 
does any one else. 

American Sardines.—Sambo, of the sout-h must soon pay 
more than five cents per can for American sardines if the price 
continues to advance. ‘The Seacoast Canning Company named 
a new price this week f. 0. b cannery of $2.75 for keyless 4% oil 
sardines, and $2.95 for those with keys, and $3.30 carton 4 
oils, an advance from the lowest point of 75 cents per case. 
Mustard % sardines seem, however, to be in large supply and 
are listed at $2.00, which was the opening price of the season. 
This last kind is packed from large fish, and the run of large 
fish was abundant this season. Still higher prices are pre- 
dicted, and very soon, as the supply in first hands is said to be 
very small. 

Packers Brands.—An era of returning popularity of pack- 
ers brands of canned goods is being ushered into this market 
and the city retail trade is catching the infection. I know of 
probably twenty canners who are preparing to put their brands 
into this market through specialty work, and salesmen, work- 
ing with several jobbing houses, which are disposed to be 
friendly to packers labels. 

Dried Fruits—The dried fruit market, which is to a cer- 
tain extent first cousin, or closer, to the canned goods market, 
is in good, healthy condition. 

Apricots, prunes, pears, peaches, and even raisins are all 
higher than the season’s opening prices and are in active re- 
quest at the advance. 

The stock of dried fruits held in Chicago is unusually 
small, and all styles are selling well. This means that canned 
goods should also sell well and go higher all along the line of 
fruits and vegetabes. 

Canned Corn.—The corn market is firmer and a little 
higher. There is only one influence that keeps it down to 70 
cents for standard corn, and that is the future selling packers. 


Edw. Renneburg & Sons Co. 
MACHINE and BOILER WORKS. 
1917-1919 Aliceanna St. _ Baltimore, Md. 


IMPROVED STEEL PROCESS KETTLE. 


Equipped with all the latest improvements. Strongly and 
accurately made. Has been used for years 
with perfect satisfaction. 


CANNERS 


should make no mistake in believing all Cans 


to be of equal grade. Comparison and test will 
readily show a marked difference in both quality 
of material used, and strength of manufacture. 
We call your attention to the high class 
Can we are now delivering on orders, and on the 
strength of same we respectfully solicit an 
opportunity to figure on your requirements. 
We operate our plant all the year round, 
and are particularly well fixed to fill your orders 


for Fall and Winter Packing. 


The Can Co. 


BALTIMORE, MD. 


- IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


| 
ate: 
x 
ry 
‘f = 
« 
x 
x 


THE TRADE. 


They are offering future standard, No. 2 corn, at 65 cents, 
Chicago, 1910, pack and sales have been made as low as 60 
cents and 62% cents. This untimely work and influence holds 
the price down and keeps the market depressed. 


I am “almost persuaded” sometimes to abandon the very 
decided views I have always held inifavor of future sales of 
canned goods, and to come to the conclusion that a large part 
of the apparently unchangeable. d reegon ii prices is to be 
charged to this system of selling ahead something that does 
not exist and that may never exist. 

Canned Peas.—The better grades of cheap peas are get- 
ting quite scarce, and it is hard to find good, fair qualities at 
low prices. 

Stocks of Canned Goods.—Brokers are reporting heavy 
sales of standard tomatoes, spot, and some sales of stocks of 
Maryland future standard 3’s tomatoes, these last at 65 cents 
f. 0, b., cannery. The stocks of canned goods in Chicago are 
quite small all down the line, unusually so, and there is going 
to be something doing here in canned goods this spring. 


WRANGLER. 


[Received this too late to appear in regular column on page 26 | 


The Canned Goods Exchange 
of Baltimore, Md. 


BALTIMORE, January 19, IgIo. 
THE TRADE Co., 
City. 

Gentlemen:-—Please note the next regular meeting of the 
Exchange will not take place until Tuesday, February 15. 
The meeting was deferred for a week on account of the Atlan- 
tic City Convention. I notice in THE TRADE of January 14, 
that you have this meeting down for February 8. 

Your very truly, 
W. F. Assav. 


Secretary. 


NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions, 
Changes and Outlook. 


New York, Jan. 19.—While general conditions have not 
improved materially during the past week, it must be said 
that some change is noted in the general run of trade. Buy- 
ers have shown more interest, at least to the extent of mak- 
ing increased inquiries and the disposition to purchase is also 
somewhat more liberal than it was last week. ‘To be sure this 
doesn’t make it true that sales have increased, but it is an 
important factor in the situation and will have its influence 
in developing trade all along the line. ‘The inventory season 
is over. Spring is approaching, even though the Northern 
sections are buried under the deepest snow for years, and the 
buyer who delays his preparation for more trade will be dis- 
appointed later when he undertakes to make his stocks good. 
It might be said on the whole that sales are better and that 
the inquiry which is developing is sufficient to make the out- 
look for still further increase in business very promising. 

Tomatoes.—A little more business has developed, prin- 
cipally in full standard 3s, which have moved out rather 
better during the week. Nearly all holders are firm in their 
views, depending upon the probable increase in demand to 
make their trade better. Holders have not been quite so 
anxious to dispose of their holdings, though perhaps the feel- 
ing is not much better than it was last week. The main fea- 
ture of the week was the disposition of holders to maintain 
their prices, excepting the comparatively few who have de- 
veloped a tendency to sell regardless of the consequence to 
themselves. In the main full standard 3s are held at the same 
quotations as last week, with here and there a dealer who 
wants to dispose of what he has in hand and allows conces- 
sions. The feeling is fairly firm, however, and practically all 
dealers are confident of obtaining full value for their stock. 
The situation is, therefore, quite as encouraging as it has 


Announcement 


We are the Owners of a- Patent 


Covering the Lock and Lap Side Seam 


for Sanitary Cans, and will hold all 


infringers, whether makers or users of 


the cans, responsible for damages. 


RUTLAND, 


L. & J. A. STEWARD, 


= VERMONT. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE ONLY CAN SPECIALTIES 


The Sanitary Can is Particularly well Adapted 
to the Packing of Oysters, Clams, Chowder. | a 
Shrimp, Baked Beans, Hominy, Sauer Kraut, 
Apple Butter, Mince Meat, Jams, Ete. : 


No Gas, No Solder, No Soldering Irons, 
No Flux, No Wiping, No Tipping 


Your Double Seamer Readily Changed From One Size To Another 


HOMINY PACKED WITHOUT DANGER DISCOLORATION 


Three Years use of the Enamel Can has Demonstrated 
that this is Positively the Only Package 
which will Keep Hominy White 


Cans Shipped Either In Bulk Or In Re-Shipping Cases 


SANITARY CAN COMPANY 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 


Sanitary Can Company, Ltd., 


General Office: 447 W. FOURTEENTH ST. 
Niagara Falls, Ontario. 


NEW YORK CITY 


Cans manufactured under Max Ams Patents. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. | 
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been. A little talk has been heard of futures, but so far as 
known no actual sales have been made. In No. 10s the situ- 
ation is unchanged, though perhaps the feeling may be said 
to be a bit. firmer, based upon the supposition that*sales will 
increase shortly. In fact, more inquiries are noted in t 
market now, which is, perhaps, sufficient reason for the feel- 
ing which has developed during the past week or two. In 
No. 2s the situation is substantially as previously reported 
and business is chiefly in small lots. 

Corn.—Not much has been done in this commodity dur- 
ing the week. It is pointed out that desirable qualities are 
relatively scarce and business must be done in small quanti- 
ties if it is done at all. Holders are confident of their posi- 
tion, however, and refuse to allow concessions, excepting upon 
large orders, when it might be possible, in some instances, to 
obtain a discount. Maine packers are not urging futures, 
though the quotation of 90c. regular terms f. 0. b. Portland 
still stand. This is considered high, and few are placing or- 
ders. Spot Maine stock is scarce, with sales restricted to 
actual requirements because of the difficulty of obtaining sup- 
plies. New York State futures attract little attention, though 
it is understood that some considerable offerings have been 
made. Spot goods are held steady, with sales made upon 
substantially the same basis as heretofore. For Southern 
Maine style there is a fair demand, but buyers find it diffi- 
cult to obtain the proper quality of stock at the right prices. 
For Eastern corn little demand is reported, most buyers pre- 
ferring to wait until they actually require the goods. They 
assume that prices may decline by that time. Stocks of all 
grades are reported seriously reduced. 

Peas.—The feature of the trade during the week has been 
the discussion of futures, but actual sales have been relatively 
light. It might be pointed out that most of the offers so far 
reported are tentative and that business has been done in 
small lots only. For spot goods there is a fair demand for 
the standards and extra standards, which can be bought at 
a low price. Conditions are fairly favorable to holders and 
prices are firm accordingly. 

Fruits——Trade is not especially active, though perhaps 
it has improved a bit since last week. California grades are 
held with considerable firmness and there has been a dis- 
position in some instances to develop a trade in certain spe- 
cialties, but aside from that comparatively little business is 
actually done. Conditions have not changed, Supplies of de- 


sirable grades are only moderate, or even small, with the out- 
look in much the same position that it has been. The de- 
mand for fruits has scarcely begun yet and trade has not 
felt the impetus of the spring movement. It is said that 
when the activity increases the supplies now held will dis- 
appear very rapidly. Southern fruits have shared the general 
dullness and trade-has been principally in small quantities. It 
may be said, however, that more Southern than California 
fruits have been sold during the past week. The situation 
is, therefore, rather improved in this direction. 


Salmon.—The market is steady, with demand rather bet- 
ter, all things considered though the spring business has 
scarcely opened as yet. The supply of all varieties is light, 
with perhaps some increase in the available quantity of red 
Alaska. Columbia River Chinook is scarce and all supplies 
are held firm. There is a growing demand for the better 
grades, though buyers find practically everything in second 
hands and held closely up to quotations. Sockeye is held 
steady and sales are made in small lots chiefly. The situa- 
tion is the same in Red Alaska, with talls quoted at $1.45 for 
small lots and some brands have sold as high as $1.50. It 
is difficult to obtain quotations from any holder now. The 
spring demand will shortly develop and that is quite likely 
to reduce stock very rapidly and send up prices. 

Sardines—The situation in domestic goods is unchanged. 
Most holders seem to feel certain that trade will improve. 
Buyers have taken no pains lately to discover what the out- 
look is and the sales have been made in relatively small lots. 
The situation is marked by indifference on the part of both 
buyers and sellers. HUDSON. 


Two Horses Die in Fire at Label Factory. 


Fire was discovered in an outbuilding of the American 
Label Manufacturing Co., of Baltimore, on Thursday night 
about 11 o’clock, and only the timely arrival of a captain in 
the fire department prevented a serious damage to the big label 
printing plant. Several outbuildings were destroyed and two 
fine horses, and the carpenter shop. The damage is estimated 
at $3,500 by Mr. Louis Weiss, president of the company. So 
far as has been learned no actual damage to the main plant 
occurred and the company will not be hampered in its work. 


JOHN G. MAIER’S SONS, 


STOP THAT RUST ON YOUR CANNED GOODS AND USE 


MAIER’S SILVER LACQUER 


WE MANUFACTURE LACQUERS, ALL C OLORS, 
FOR BRIGHT AND RUSTY CANS. : : ; 


BALTIMORE, MD. 


. THE MORRAL CORN. CUTTER 
PATENTED 


MORRAL BROTHERS 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORNCUTTER 

THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 


THE MORRAL LABELLING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 


IM WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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California ‘Market. 


The Situation in the Pacific Coast States, as reviewed by 
our Special Correspondent for the past week. 


SAN FRANCISCO, CAL., January 12, 1910. 

The Canners’ League of California will hold its annual 
convention in San Francisco on January 13th and business 
of much importance will be transacted. The convention 
meeting will be held in the rooms of the Chamber of Com- 
merce of San Francisco in the Merchants’ Exchange Build- 
ing, on California street. ‘The convention will last but one 
day, but plans have been made for the transaction of a great 
deal of business during that time and a number of valuable 
papers have been prepared to be read at the meeting. A 
pleasant feature of the o>nvention will be a dinner in the 
evening in the new Palace Hotel, at which the American Can 
Company will be the host. 

With the asparagus season so close at hand there is a 
great deal of speculation rife in local jobbing circles as to the 
probable size of next season’s pack and the prices that will 
probably be named. ‘There are those in the trade who believe 
that prices will be about the same as those named last year, but 
this opinion is not shared by many at present, the concensus of 
opinion being that higher rates will be named, although it is 
believed that they will still be a great deal lower than the 
average figures of the past few years. ‘The asparagus fields 
are in first-class condition at the present time and unless 
weather conditions are unusually unfavorable the pack will 
be considerably larger than it was last season. In spite of 
the cold weather that has been prevailing the grass is growing 
nicely and some growers expect to be shipping the vegetable 


by the twentieth of January. With so many new beds com- 
ing into bearing the market for the green vegetable will not 
be able to absorb available supplies for as long a time as 
in the past and canning operations will probably be com- 
menced at an earlier date than usual. The market for the 
canned article is well cleaned up and already there have been 
orders for certain brands and grades received to be filled at 
the earliest possible date, but it will probably be April be- 
fore any extensive shipments can be made. Growers are al- 
ready naming higher prices for their product than last year 
and this is one of the arguments that are being advanced 
for higher opening prices on the canned article. 

The Alaska Packers’ Association will hold its annual meet- 
ing in the office of the corporation in the Wells-Fargo Build- 
ing at 85 Second street, San Francisco, on January 18, and 
at this meeting a Board of Directors will be named for the 
ensuing year. The report of the president on last season’s 
operations will be read and plans made and discussed for 
next season’s work. In the report of the president the total 
pack for 1909 will be given at 1,338,254 cases as compared 
with 1,117,000 in 1908, and 997,814 in 1907. 

Exports of salmon from Puget Sound district during the 
month of December broke all previous records, aggregating 
6,576,212 Ibs., valued at $705,455, as against 1,610,942 Ibs. 
during the corresponding month in 1908. 

W. D. Burdis, Secretary of the British Columbia Salmon 
Canners’ Association, has compiled figures of the 1909 pack 
in that province and according to his figures a total of 967,- 
920 cases was put up. Four years ago, when the previous 
big run was experienced the total pack was 1,167,460 cases 
and four years previous to that the total was 1,236,156. The 
sockeye pack during the season just closed totaled 840,000 
cases, divided as follows: Fraser River, 542,248 cases; Skeena 
River, 87,901 cases; Rivers Inlet, 89,027; Naas River, 28,240; 


THE LATEST 


AUTOMATIC SIDE SEAM LOCKING MACHINE 


WITH SOLDERING ATTACHMENT. 


The Machine shown above is our Latest Improved Lock Seam Body Forming Machine, with Side Seam Soldering Device. This 
Machine runs free of all jams or mashes, with a capacity of 50,000 perfected bodies a day. 


Factory : 125-127 East Falls 


Slaysman & Co., Office: 718 East Pratt Street, 
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outlying districts, 93,019. The total pack of salmon, sock- 
eyes, cohoes, etc., was: Fraser River, 567,203; Skeena River, 
140,739: Rivers Inlet, 91,014; Naas River, 40,990, and out- 
lying districts, 129,740. Canners attribute the smallness of 
the pack to the failure of the big run on the Fraser River and 
the boundary restrictions on the Skeena. 

Acting upon the suggestion of a number of prominent sal- 
mon canners on the Coast an investigation of the salmon 
canning industry has been commenced by the Department of 
Agriculture and many charges of misbranding of fish will be 
thoroughly looked into. The charge is made that several 
low-grade canneries are engaged in unlawful competition by 
putting up as salmon fish that do not belong to the salmon 
family at all. The first steps are being taken in the investi- 
gation and during the coming canning season an inspection 
of most of the plants will be made by government officials. 

Superintendent Berglund, of the Alaska Fishermen’s Pack- 
ing Company, is in San Francisco making arrangements to 
have the company’s new vessels purchased here placed upon 
the drydock for overhauling. The Flint will be used as a 
coal carrier until the time for loading supplies for the North, 
but the St. Francis will remain at San Francisco until spring 
when cannery supplies will be loaded here for the Nushagak 
River cannery. 

The Monterey Packing Company has found that its pres- 
ent equipment at Monterey is not sufficient to properly care 
for its growing business and an application has been made to 
the City Trustees of that port for additional wharf space, a 
twenty-five years’ lease on ground adjoining the present site 


being desired. The pay roll of the Booth cannery now aevr- 
ages more than $500 a week and there is no question but that 
the additional facilities will be granted to the canning com- 
pany. The end of the sardine run last season was a rushing 
one and the largest pack ever put up by this concern is now 
in its warehouse. 


Samuel Elmore, a salmon packer of Astoria, Wash., was 
in San Francisco last week. 

The proposition of having a government inspection of 
canneries to insure that canned goods are put up under proper 
sanitary conditions. is being advocated by a number of promi- 
nent canners in California, who are satisfied with conditions 
in their plants and who desire to see the business placed on 
more of an equal footing. It is believed that with an in- 
spection of canneries, along the lines of the present system 
of meat inspection, the consumption of canned goods would 
be greatly increased. 

BERKELEY. 


Canned Goods Worth Having. 


A feature of the grocery market these days is the firm- 
ness in canned goods prices. Canned goods, particularly 
vegetables and salmon, are good holdings for the grocer, as 
there is little chance of prices getting any lower—in fact, the 
tendency is to higher figures. 

The 1908 salmon pack was small, and last year—the 
year of the big run—the expectations of the packers were 
by no means realized, and the market now is found to be 
short. This is exemplified by the assertions of one eastern 
jobber who ordered 2,000 cases of one brand from the coast, 
but who received only 1,300 cases. The source of supply in- 
formed him that he was fortunate in getting that much. He 
is, therefore, short 700 cases in that one brand. 

Referring to his supply of canned goods as a whole, he 
remarked that at this time last year he had $18,000 worth of 
goods to arrive, which he had purchased under contract from 
the packers. Today he hadn’t 18 cents’ worth. 

Retailers, therefore, who stocked their supplies early are 
lucky, as there is likely to be few canned goods on the mar- 
ket when the next season’s supply is growing. They should 
follow the market closely and take advantage of any profit 
that may offer itself should future advances occur.—Cana- 
dian Grocer. 


“Bliss” Patented No. 12 Automatic Body Maker. 


25 ADAMS STREET, 


Representatives for Chicago and vicinity: 


range of sizes. 
and oblong work. 
no cams; all movements are of the rotary type. 
a suction. 
ing attachment operates on every body in a positive, economical and 
uniform manner. 


to be done and get the maximum capacity of this machine. 
It will interest you. 


Machinery for both 


E. W. BLISS COMPANY 


STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 


Greater Capacity and Better Bodies 


Bliss No. 12 Automatic Body Maker 


A PgrRFEcT MACHINE 


This machine handles round and oval work, and covers a wide 
It may, on special order, be arranged for square 
It runs without appreciable vibration or noise; 
Blanks are fed by 


The edger is simple and durable. The side seam solder- 


Minimum capacity, 60,000 per day. Write stating the work 


We build the complete line of High Speed Automatic Can Making 


OPEN TOP AND PACKERS’ CANS 
SEND FOR CATALOGUE No. 14 


BROOKLYN, N. Y., U.S. A. 
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In the Well Known and Long Established 


Canning Factory of the © « MANUFACTURERS OF «> 
MOORE & BRADY COMPANY 
By reason of the death of Mr. George W. Moore an 
interest in the business, large or small, may be acquired. 
The business will be continued without interruption and 
the interest to be acquired is in a going concern. The well 
known trade marks and brands of the Company are of 
great value. 


facilities LOMBARD & CONCORD STS. 
pattern. 


Address, MOORE & BRADY CO., Baltimore, Md. BALTIMORE, MD. 


Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 
Capacity 2,oco or more Cases per day. 
IF YOU DO NOT LACQUER 


You have Rusty Goods for sale with your 
label on them. 


IF YOU LACQUER YOUR GOODS | 
TRY THIS MACHINE FOR THE WORK. SE a LY BROS.. 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. BLAINE, WASH. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


Lacquers the Can all over. 
| THE HUGHLETT GAN LACQUERING MACHINE = Pats on a perfectly even coat of Lacquer, 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘‘Spec- 
ial’’ Strong Cans made 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 


from selected heavy Tin mm and Plenty of it. 
Plate. 
Wheeling Can Company, 
OLIVER J. JOHNSON, President. | Wheeling, W. Va. 
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Hunt for Sensational Matter Injures Canners. 


The following letter received by Tue Trapr from the Pub- 
licity Bureau of the National Canners’ Association, Belair, Md., 
is self-explanatory, and while the case referred to might seem, 
at first glance, a little unusual, it is probably only one of a great 
lf the Publicity 
Bureau had never been formed, no means of counteracting the 
damage that such articles do to the canning industry would be 
available, the wrong would go uncorrected and the result would 
be a decrease in the consumption of canned goods. 

Despite the fact that such injurious and totally erroneous 
articles are published throughout the country almost every day 
in the year, the sale of canned goods has steadily increased and 
the demand has made it necessary to pack a larger supply every 
year. Look at this matter in a clear light and study it thoroughly 
and you must admit that canned goods are liked, and wanted, by 
the American consumer to a much greater degree than many 
suspect, and that it only needs the helping hand of publicity of 
the right sort to put the demand far in excess of the present sup- 
ply. Tuer Trape has had much to say about the necessity of 


improving the conditions in some canning factories of the coun- 
try, but this has been said because there are a few, as there are 
in every business, who are not aware of the advantages of having 
a good, clean factory. Our readers have no reason to believe we 
are pessimistic, but on the contrary we believe when the Publicity 
Bureau has set the minds of the consumers right as regards the 
value of canned goods as food, that the sale of these goods will 
be truly wonderful. It can’t help from being, they will sell on 
their merits if given a chance, and this chance is being improved 
upon every day. 
The letter we have reference to reads: 
The Trade, Baltimore, Md. 


Gentlemen—The Bureau of Publicity is working on two 
cases now that prove conclusively that the desire of vellow jour- 


many that occur in the country every year. 


nalism to give publicity to sensational articles, although there is 
not the slightest foundation of truth, at least in part of the same. 

This office has received from a number of canners clippings 
of two cases: One where a number of persons were killed by 
eating canned peaches in Los Angeles, and the other by eating 
canned pears in Sawtelle, Colorado. 

These cases are one and the same, and this is apparent when 
the names of the persons who have been poisoned are compared, 
In the first place, there is no such town or city as “Sawtelle,” 
Colorado. So far as this office can learn, “Sawtelle” is a suburb 
of Los Angeles, and this is where the alleged “killing” took place. 

With the Sawtelle, Colo., canard run to the ground, and its 
untruthfulness explained, this office is now investigating the Los 
Angeles case. 

It will take some little time yet to get the facts together, 
because we are having a full investigation made. However, we 
believe that when the time comes we can clearly demonstrate that 
the cause of death was entirely forcign t’ ptomaine poisoning. 

Unfortunately, both of these cases have been spread broad- 
cast by the Associated Press, which reaches the entire country. 
We will endeavor, at the proper time, to take this up with the 
managers of the Associated Press and ask that they give the same 
publicity to their retraction that was given to the two offending 
articles. Yours very truly, 

Frank E. Gorret, Secretary. 
Bel Air, Md., January 11, 1910. 


The Baltimore Sun publishes the following under date of 
January 10th, as coming from Gulfport, Miss. : 

State Revenue Agent Wirt Adams has filed suit against the 
Dunbar, Lopez & Dukate Company, said to control all the oyster 
packing plants in Mississippi. 

The suit is for $2,225,000 penalties said to have been in- 
curred by the companies by entering, in 1908, a combination in 
restraint of trade. 


Special Eastern Agents for 


The “Sprague” 
Line of Canning Machinery 
‘“‘Hawkins’’ Continuous Capper, 
*‘Colbert’s Rotary’’ Tomato 
Filler, Model “‘M’’ Corn 


Cutters, Corn Cookers 


If it is 

usedina Silkers and all 
Canning Machines for 
Factory 

We sell it Canning Purposes 


608 Page Catalogue 
for the Asking 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 
*‘Lockwood’’ 
Gas Machines, 
Tools, Etc., Etc. 


Zastrow’s 
Oyster Steam Box. 


Improved Square Oyster Steam Box, 


THESE Boxes are made square, so that when the square cars filled with 
oysters are run into them, they fill the Box as full as practical, thereby 
leaving very little unused space for the live steam to fill up. They are 
made of % inch plate steel, riveted together with 54 inch rivets, all seams 
and joints are fitted and caulked carefully, the frames are filled with pack- 
ing and fitted with two swinging doors, the tracks are securely fastened to 
the heavy angles forming the corners of the Box. Every Box i3 furnished 
with steam pipes fitted to Box, safety-valve, steam gauge and all valves 
necessary. They are generally made 25 feet long, 30 inches wide by 31 inches 
high inside, to hold three 8 ft. cars easily, but are made to any desired length. 


GEO. W. ZASTROW, 


Mechanical Engineer, 


1404-1410 THAMES ST., “BALTIMORE, MD. 
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FOR 


Packers Cans 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


STEVENSON ‘ CO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING MACHINE. 


Pat. Nov. 19th, 1901. 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 

The perfect forming of the bodies by this machine ae mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


STEVENSON & CO,, Sattivone 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 


A. F. JUDGE, - - - Manager and Editor. 
304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the only paper published exclusively in the interest 
of the Canned Goods Packers of the United States and Canada. 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, - - - - - - - - - - $2.00 
Six months, - - - - - $1.00 
Foreign, - - - - - - $4.00 
Canada, - - - = $3.00 


ADVERTISING RaTES —According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $200 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions on all matters among themselves pertaining to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. A. F. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, JANUARY 21, 1910. 


EDITORIAL JOTTINGS. 


The recent offering of the Canning Machinery and Sup- 
plies’ Associations, through the Publicity Bureau of the Na- 
tional Canners’ Association, of $100 in prizes for the best 
suggestions as to how to increase the consumption of canned 
goods, has stirred every quarter of the country. 


“The offer has been printed and distributed in a number 
of ways and published by hundreds of trade papers, weekly 
and monthly, and has thus received the best advertising pos- 
sible. Every grocer, retail and wholesale, in this country and 
Canada knows of the offer and is talking. 


There are, of course, thousands of verbal suggestions 
given, and almost all of them are different, but we have heard 
of very few who intend entering the contest. We say “heard” 
because few will acknowledge it if they do intend entering, 
on account of the possibility of not winning a prize. The 
fact is, however, that a great number are working overtime 
and hope to win the first prize. We wish them all luck. 


The Grocers’ Criterion commends the plan and believes 
it will help the sale of canned goods immensely, but its prime 
suggestion is to carry on a vigorous advertising campaign 
in the weekly and monthly magazines read by the house- 
wife. 


This is undoubtedly a good plan, but will it bring the 
desired results and’will these results continue? Or will the 
demand for canned goods be brisk for a year or two and 
then fall off until it becomes much less than it is today? 


Unless some other improvements are made by the packers 
and wholesale grocers (and possibly the retailers, too), there 
will certainly be more damage done, by the great amount of 
advertising canned goods are now receiving, than good. 


This was brought home to the writer very forcibly dur- 
ing the past week. One of the oldest packers in the busi- 
ness, and one of the best as well, paid “The Trade” a visit, 
and in the course of his talk he stated he was tired of the 
business, and that he proposed reducing his interests in can- 
ning factories. 


He said the average canner could not possibly stay in 
the business if it continues for any length of time in its 
present state. The greatest fault in the business today is the 
manner of labeling goods; the fact that some poor goods 
are put up causes little or no damage, and, in fact, they must 
be packed. Every packer can’t put up all first quality, there 
must be some seconds. 


3ut in making up the label for his goods, how many 
packers think a “Second” label is necessary? How many 
“Second” labels has any label printer ever made? Only a 
very few for the canners. The packer we refer to said it was 
his belief that the wholesale grocer was not to blame for the 
greatest amount of deception practiced, as has been said to 
be the fact on account of buyers using their own label and 
brands. 


It has often been said that the wholesale grocer buys 
a line of goods from the packer for “seconds” or “off-stand- 
ards,” and when he sells them to the retailer they carry a 
standard or extra standard label. This might be the case in 
some few instances, but the blame should be placed on some 
one “lower down,” according to this packer. 


He claims the wholesaler sells his goods to the retailer 
for practically the same price all year round, no matter what 
price he pays to the canner, but that the retailer is enabled 
to and does, palm off off-standards and seconds as high-grade 
goods to the consumer. This is easy for the reason that the 
label does not say what goods are seconds or off-standards, 
so that the housewife may read at a glance what is in the 
can; and thus an unscrupulous grocer may say to the con- 
sumer, “This is the best grade of goods we have,” and while 
the statement could be true, the tone in which he says it 
implies that the goods he is offering are the best on the mar- 
ket. 


The housewife gets that argument, or statement, from 
every store at which she deals; naturally she will give up 
canned goods as a “poor chance,” and uses as little as pos- 
sible. 


From this it would seem the best advertisement and the 
best suggestion as to how to increase the consumption of 
all canned goods, is to see that the goods are properly labeled. 
It would seem a half-way correction of the present bad method 
of labeling would not be sufficient to correct the fault; go 
the limit and label the cans First Quality, Second Quality and 
Third Quality. There is too much juggling of words at the 
present time; if we see the words “Extra Standard” and 
“Standard” at the same time and are thus enabled to grasp 
the packer’s meaning in using these two, it is very clear to 
us which can is meant to be the best and which is the 
cheaper grade. 


But what of the housewife who sees but the one defini- 
tion when buying, to whom Superior and Supreme must 
mean the same thing; how is she to know? Even the retail 
grocer himself is hardly to blame, because he can’t remember 
every brand on the market, nor the meaning of every label. 


THE TRADE. 


The remedy is Government Inspection of canning fac- 
tories. The inspectors should not only see that the goods 
are put up in a clean and sanitary factory, into clean cans, 
ete., but he should know that the labels placed on the cans 
were worded according to the contents. Most of the fac- 
tories are now in a good sanitary condition and the goods 
put up will outpoint in quality much food of other sorts 
consumed by the public every day, but the benefit to the 
canning industry will come through proper labeling. 


The cause of the low prices of tomatoes and the poor 
consumption of canned goods is placed on many shoulders, 
but it is evident this blame should rest upon the canners 
themselves. Not for any lack of care in the canning, but be- 
cause they have proved themselves poor mothers. Why 
should you take pains in creating a superior article, spend 
your life and brain in improving the methods and quality 
and then desert it to such an extent that almost any one is 
permitted to offer it in such shape that even you would not 
recognize it as your product? 


The Care of Food. 


The Consumers’ League of New York will shortly issue a 
letter making these requests: ‘First, to persuade your tradesman 
to keep perishable food, that which is not pared, peeled or 
cooked before eating, in a closed case or some similar device, 
away from dust and flies and other contaminations; second, to 
use your influence to secure more rigid enforcement of the rules 
of the sanitary code relating to the care and handling of food; 
third, to support the movement for uniform pure food legislation 
so that one state cannot be made the dumping ground for food 
prohibited in another state.” 

The Convention of the National Canners’ Association and 
the Allied Industries will feature the subscription dinner on 
Friday evening, February 11th, calling it “Lincoln Day Dinner.” 
A speaker of national reputation, probably from Washington, will 
be invited, and there will also be three or four other good talkers. 
Tickets, $5.00. 


Advertitis. 
Or the Ravings of a Strap Hanger. 


From Life, October 14, 


Lemon’s Talcut Toilem Powder 

Makes light bread, but not clam chowder, 
Uwant biscuits keep off rabies, 

The Inchmere Flats do same to babies. 
Try our coat-cut pants and vests, 

Brown’s moving vans remove all pests. 
Sprigley’s well meant Onion gum 

Makes blind men see and deaf ones dumb. 
You cannot chew the label off 

And Hideseek’s Plug will stop that cough. 
Scott’s Emotion’s just as good 

To take out spots or use as food. 

The Taxicab kills one each minute, 

You see it’s safer to be in it. 

Camel soup for face or hand, 

Do try this on your “baby grand.” 
Near-soap’s best—'tis plainly seen 

It gets you nearly almost clean. 

If it isn’t an Eastman, it’s maybe a trunk. 
If it isn’t meant for your family, it can’t be too punk. 
Underwear of shredded wheat 

Means comfort for the tired feet. 
Osmellee is the best of seasons. 

There are fifty-seven reasons. 

Leave off breathing for ten days. 

Barren Island dyeing pays. 

O’Malley’s new live rubber eels 

Makes walking easy after meals. 

Red Ravenette looks just like silk 

When dipped in Morlick’s Halted Milk. 
Why get your clothes at Podgers, Reet 
When Liquid New Skin looks so sweet? 
Lyer’s makes are gloves that fit 

And, like old friends, they sometimes split. 
Gullet’s Safety Carpet Sweeper 

Improves the voice and makes it deeper. 
For Breakfast, Flakes of Ostermoor 

Will cure the spine of curvature. 

Your home’s in Brooklyn—like to move it? 
Use Dynamite—and we can prove it. 

Have you read the “Call of the Gutter?” 
The same one wrote, “O yes, they cut her.” 
You say you’re dying? Very well, 

Book your seat for “Seeing Hell.” 


YOU LABEL HAND 


Simply because you haven’t felt the need for a 

change? Improved methods seldom appeal so strong .< 
as to literally force one to adopt them—it is only 
after they have been been employed that the great 


You may never appreciate the advantages of using a 
BURT LABELING MACHINE, but the fact remains that 
without it, you are the loser—when hundreds of canners 
are profiting by its use, there can’t be any question of its 

You do yourself an injustice not to investigate the 
merits of this machine, because it would prove indispen- 
sable to your plant—why not get particulars? . .. . 


BURT MACHINE 


BALTIMORE, MD. 
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MONITOR-THOMAS 
HUNTLEY MFG.COMPANY 
SILVER GREEK N.Y. 


THE MONITOR-THOMAS SANITARY TABLE. 


SANITATION--A CLEAN FACTORY 
PLUS 


Reduction in Labor—Increase In Quantity of OUTPUT—Improved Quality of Stock 


THE WHOLE STORY 


The Monitor-Thomas Sanitary Table is designed for use in pealing 
and preparing fruits and vegetables. 
It affords a positive protection against waste, confusion (which 


means loss of labor) and the unsanitary conditions that exist in 
so many canning establishments. 
Installed in your plant it will produce these desired results:— 
Improve the quality of the stock handled. 
Increase the quantity of output materially. 


Reduce cost of labor. 
Place your factory in a dry, clean and entirely sanitary condition. 


DML, 415 HUNTLEY MAN 


BALTIMORE, SILVER 
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THE MONITOR-THOMAS SANITARY WASHER AND SCALDER. 


THE MACHINE OF THE HOUR 


A New Machine—Producing Unprecedented Results 


SORTING, WASHING. SCALDING AND COOLING 
ON THIS ONE MACHINE 


OO OD 


i A Dead Ripe Tomato A Cracked Tomato 


handled without bruising washed as perfect as 


a sound one 


POSITIVE 


WASHING and SCALDING 


SANITARY 


GENTLE ACTION 
Stock is not moved 
during entire 
operation 


SELF CLEANING 


Back to the Farmer 


All stock is sorted—every 
USED BUT ONCE 


poor tomato picked out 
Fresh water only is used— 


and returned to grower— 
each tomato treated to a you use and pay for good 
clean bath. 


ACTURING CO. 


EK, N. Y. 


tomatoes only. 
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Maryland’s Pure Food Law. 


“The Trade,” of Baltimofe, says: “It begins to look, 
after all, as if Maryland would have a pure food law this year. 
We. speak before the Maryland Legislature commences ac- 
tive work, just as the members are assembling for work, in 
fact, because there may be a different story to tell when ac- 
tion is begun. 

“But the need is felt on all hands, and when this is the 
case, there ought to be some action. If it does pass favora- 
bly this time, and a good law is enacted, some of our Mary- 
land friends will have to ‘spruce up a bit’ about their fac- 
tories. Here again it is largely a question of appearance—but 
that counts, as we have so often told you.” 

lf we thought a pure food law would improve the quality 
of Maryland canned goods, we would say: Good! But we 
know that New York’s rank as a producer of fine food prod- 
ucts was won without help of food laws, and we believe 
Maryland will have to do the same. Competition is a stern 
nurse, but it gets there, Eli, and food laws do not.—Mer- 
chants’ Review. 


Maryland canned goods usually receive the blunt of every 
unfavorable remark concerning canned goods in general. Lots 
of people think they should be “handed” something that would 
put them out of the line of consumption; this is all good 
advertising for the State packers and the fact that Maryland 
canned goods are eaten, and more of them every year, should 
keep up hope in the breasts of the canners of this State. But 
whether or not packers in Maryland are putting up goods 
that need a food law to improve them is not so much the 
reason that we advocate it, as is the fact that a Pure Food 


Law gives the consumer confidence in every article of food 
that shows by its label to be Government Inspected. It will, 


of course, improve the product of those, | canners who are 
putting up poor stuff, but it will, principally, increase the 
consumption of all canned goods put up in the State. 

The passage of this law, which has been practically as- 
sured in the past week, will put the canning factories of Mary- 
land in a favorable light with the consuming public, and that 
means better consumption. It can’t do any harm; it may 
do lots of good. 


Travel on Your Own Power. 


The force that is going to carry you to your goal is 
coiled up inside you—in your energy, your pluck, your grit, 
your determination, your originality, your character, says 
Dr. Marden, in an article to young men on “The Precedent 
3reaker.” Further he says: 

“The sooner you become disillusioned as to getting any 
great assistance outside of yourself, and fall back upon your 
own inherent force, the better. 

“It is a pitiable thing to go through the world borrowing 
other people’s ideas, plans, methods; other people’s judg- 
ment—running to this one and that for advice—never devel- 
oping your own power, independence, self-reliance. 

“Originality is force, life; imitation is weakness, death. 
There is nothing else which will kill the creative faculty 
and paralyze growth more quickly than imitating others, fol- 
lowing precedent in everything, and doing everything in the 
same old way.”—From ‘The Sample Case. 


Arlington, Ky.—Mr. J. M. Peck advises, under date of the 
10th inst., that the Arlington Canning Co. has practically been 
out of business for some time, that the company quit business 
with a big deficit and has no assets. 


NOW GOOD TIME 


THE FRED. H. KNAPP CO., 


WESTMINSTER, MD. 


To order a Knapp Labeler and Boxer. We 
guarantee satisfaction. We have some second- 
hand No. 2 Labelers which we are rebuilding to 
latest model, including new lap pasting device. 


While they last these Machines are fine bargains. 


SIS SSD 


We guarantee these to do work equal to 
Will allow 


full amount paid towards new Machines any 


new ones and to give satisfaction. 


time in one year from date of purchase. 
Second-hand Knapp Labelers offered for 
sale outside of our firm do not contain the new 


features. 


Write us today for our new catalogue. 
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Cu, Jat Trade-Mark Data. 


The following trade-marks have been favorably acted upon by 
the United States Patent Office. Any person who believes he would 
be damaged by the registration of a mark may oppose ft. All in- 
quiries should be addressed to Edward §. Duvall, Jr., Patent and 
Trade-Mark Lawyer, Washington Loan and Trust Building, Wash- 
ington, D. C. 

Serial No. 

36,292 Design and Words: A scroll design with the words 
“Winner Brand” written above it. Owner, Vette & Zuncker 
Packing Company, Chicago, Ill. Used on canned meats 
and sausages. 

44,255 Design and Words: <A _ wedding ring with the words 
“Wedding Ring” written under it. Owner, J. F. Humph- 
reys & Co., Bloomington, Ill. Used on mince meat, blended 
coffee, blended tea, maple and cane syrup, maple syrup, 
canned plum pudding, sliced smoked beef, tomato catchup, 
olives, celery salt, peanut butter, oyster cocktail sauce, 
Guava jelly, canned peeled apricots, canned salmon steak, 
canned shrimp, canned clams, canned oysters, canned clam 
chowder, canned lobster, canned vegetables, canned baked 
beans, canned sauer kraut, wheat flour, sugar, spices, rice, 
salad dressing, mustard, flavoring extracts, hominy in pack- 
ages, and pepper. 

44,484 Design, Letter and Word: ‘Three circles, one inside of 
the other, with a large letter “C” in the center thereof, 
and the word “Blue” written above the circles. Owner, 
See & Company, Chicago, Ill. Used on canned fruits and 
vegetables. 

44,895 Words: Parlor City. Owner, Witwer Brothers Com- 
pany, Cedar Rapids, Iowa. Used on flavoring extracts, 
mince meat, currants, raisins, mustard, pepper, cinnamon, 
cloves, ginger, nutmegs, tapioca, rice, Louisiana molasses, 
sorghum and corn syrup, corn and rock candy syrup, and 
canned fruits and vegetables. 

45,966 Design and Word: A pageant with the word “Pageant” 
written above it. Owner, Pratt-Low Preserving Company, 
Santa Clara, Cal. Used on canned fruits and vegetables. 


46,020 Design and Words: A bow with the words “Bow Knot” 
written through the bow. Owner, Union Fishermen’s Co- 
Operative Packing Co., Astoria, Ore. Used on canned sal- 


mon. 

40,223 Words: El Rio Brand. Owner, Golden State Asparagus 
Co., San Francisco, Cal. Used on canned asparagus. 

45,269 Word: Wonder. Owner, Fogg & Hires Company, Salem, 


N. J. Used on canned vegetables. 


Is There a Postal Deficit ? 


It should be borne in mind that what is called the deficit 
in the postoffic department is not real. The postoffice de- 
partment is earning a large surplus profit on the business it 
carries on for its patrons. Even if all publishers and private 
individuals and firms withdrew their business from the post- 
office department, the government would still have its own 
large distribution of letters and printed material to make for 
Congress, for the departments at Washington, and for the 
official business of several hundred thousand people consti- 
tuting the civil and military services of the United States. It 
would probably have to pay from seventy-five to a hundred 
million dollars a year to carry on its own postal business. 
Yet the books of the postoffice department do not make any 
account whatsoever of this vast item. It is safe to say that 
there is no other government in the world whose postal de- 
partment is not credited with the expense it incurs for hand- 
ling the business of the other departments. It is a scandal 
and a public disgrace that business should be done so loosely 
at Washington that no postoffice records are allowed to show 
what it actually costs to distribute speeches of congressmen, 
the documents sent out from the Agricultural and other de- 
partments, and the millions of letters relating to government 
business. It is just as much a matter of government expense 
to transport documents as to transport troops. The War 


Department makes records of the cost of transporting troops, 
but no reports of the postoffice department indicate the cost 
of carrying the government’s own materials.—Editorial in 
The American Review of Reviews. 


“THE JONES” 


Capacity 
50,000 to 60,000 
perfect can 
bodies in 10 
hours 


PATENTED NOV 1909 


JHE JONES MACHINE Pacrory. srreer, Baltimore, Md. 


LOCK SEAM BODY FORMER 


WITH SIDE SEAM SOLDERING ATTACHMENT 


DON’T FAIL TO SEE OUR 
Mr. WHITMER W. JONES 
AT THE CONVENTION 
HOTEL RUDOLPH 


“THE JONES” 


ROTARY POSITIVE BLOWER 
Write For Prices 


Slogan: 


Let’s get together — 
Business is good— 
Let’s make it better. 
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“The advertiser, of course.” 

“The buyer of advertised goods.’ 

Wrong—both of you. I will tell you who pays for the 
advertising: The advertiser's competitor who does not ad- 
vertise. 

I will illustrate this by an actual occurrence of a few years 
ago, although it was not in a line of interest to farmers: 

John Smith, | will call him because that was not his 
name, manufactured and sold a machine which he sold for 
$55.00, and on which he had practically a monopoly. He 
didn’t advertise, but was making a success of his business 
in a small way. His machines cost him about $25.00 each 
and his best year’s sales amounted to 250 machines—making 
a gross profit of $7,500 from which the selling expense had 
‘to be deducted, and his net profit was about $2,500. 

‘Tom Brown perfected a similar machine which was bet- 
ter in every way, but it cost-about $5.00 more per machine to 
manufacture. Brown did not achieve much success in mar- 
keting his machine, as Smith had the field pretty well cov- 
ered, and could sell his machine for $5.00 less—or make 
$5.00 more than Brown if sold at the same price. 

Where Brown could get the opportunity to demonstrate 
his machine he usually made a sale, as its advantages more 
than offset the difference in price. But business went from 
bad to worse, until something had to be done to keep from 
bankruptcy. 


Brown Decided to Advertise! 
“But,” his advisers said, “that will only add more ex- 
pense.” 
However, Brown figured it over carefully and decided to 
try it. He offered the machine at Smith’s price and here is 
how it worked out: 


Smith’s Statement for a Year’s Business. 


Received from sale of 250 machines @ $55......... $13,750 

Cost of manufacture @ $6,250 

Selling and office expense @ $20............ 5,000. 


Net profit per machine, $10. 
Brown’s Statement for Five Months’ Business. 


Received from sale of 300 machines @ $55........ $16,500 

Cost of manufacture @ $30. $9,000. 

Other selling and office expense............. 3,000. 


Net profit per machine, $8.33. 

Smith had required a year in which to make $2,500—but 
Brown sold his 300 advertised machines in less than five 
months. Within a year from the time he commenced ad- 
vertising he had sold over 1,000 machines at advertising ex- 
pense of less than $3,000 more, and had materially reduced 
the other costs per machine of selling. By reason of the in- 
creased quantjties manufactured he was enabled to reduce 
the cost of manufacture to less than that of Smith’s machine. 

After Brown had his machine well on the market, 
Smith’s sales fell off until he was forced to quit. 

Now who paid for Brown’s advertising? 

Smith did!—Dakota Farmer. 


Keyser, W. Va.—The Shriver Stove & Hardware Co., of 
this place is making preparation to start and run a cannery this 
season, and are now looking after the buying of the necessary 
machinery, cans, etc. 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. I, 2, 3 
—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine and 
Water Streets. 


Pennsylvania Tobacco Stores, Bonded 
—Front, Water and Pine Streets. 


Sixteenth Street Stores— Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware Ave- 
nue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 
Avenue, south side of Catharine 
and Swanson Streets. 


Port Richmond Stores— Richmond 
and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 
Warehouse — Vine and Bansall 
Streets. 


Twenty-third Street Grain Elevator— 
Race and Bonsall Streets. 


Warehouses for storage ot Hazardous 
Merchandise. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Banking House and Main Office, 113 and 115 South Third Street 


Best Warehouses for 


In the Heart of the Jobbing District. 
Direct Railroad Track Connection. 
In close proximity to Steamship Piers. 


NEGOTIABLE RECEIPTS ISSUED 
Storage 


PHILADELPHIA 


Canned Goods 


ADVANCES MADE 


Labeling Distributing 
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Pineapple Sizer. CANNING FACTORIES BUILT COMPLETE 


The cut below represents a machine for the sizing of Pineapples. Any 
size up to 356 inches diameter may be cut by changing the sizing tube 


or cutter. which is made of brass and held in recess of spindle by two Low Prices and Liberal 


screws. The hollow spindle is also lined with brass to prevent the fruit 
coming in contact with the iron as it passes through the spindle. The 
Pineapple, after being cored, is placed on the centering plug on cross head 
and fed through the tube by hand holt on cross heads, the rods on the sides 
act as guides, 


Terms to Purchasers 


PRESSPRICH COMPANY 


ARCHITECTS AND BUILDERS z 


ESTABLISHED 1895 


CAPACITY FROM 8,000 TO 10,000 PER DAY OF 10 HOURS. 103 PA R K AV a N U a 


CORNER 4ist STREET 


Speed of Machine, 400 to 500 revolutions per mikute. 
Size of Pulley on Machine, 6 in. diameter, 3 in. face. N EW YOR K 


THE JOHN R. MITCHELL COMPANY “ia 


Agents Wanted in Unoccupied Territory 


Canning and Canmaking Machinery, 
Write for Particulars 
Foot of Washington St., BALTIMORE, MD., U.S. A. 


We are the originators of the one pipe sys- 
tem, which has proven its value to the canning 
industry. Asthe 20th Century Gas Machine 
is the only one that will make an absolutely 
uniform quality of Gas, regardless of the 
changing consumption, it is the only Machine 
that will operate perfectly with the one pipe 
system. Permit us to demonstrate and prove 
this statement in your factory at our expense. 
The Machine is permitted to be installed in your 
main factory building without affecting insurance 
rate. 


Durable, Reliable, Safe 
Cheapest and Most Efficient Service 


“Buying any but a is 
2oth Century Gas Ma- 
chine to save money, is 
like stopping a clock to 
save time.” ‘The differ- 
ence in service quickly 
overcomes any difference 
in price. 


‘20th-Century Gas Machine.” 


THE C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 
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Canned Vegetables. 
“T was surprised at the Mexican sweetmeats,” said a man 
just back from Mexico. “I do not think there can be any 
fruit or vegetable which they do not candy, preserve in syrup 
or convert into jam. 

“In a queer little pueblo in the State of Zacatecas I 
heard a woman calling monotonously, ‘Cimarrones, calabasas.’ 
Now these words in English mean sweet potatoes and pump- 
kins. She had a small tray, held in place by a leather thong 
that went around her neck. 

“I crossed the plaza and asked her for five cents’ worth 
of calabasas. She placed several pieces of a sugary yellow 
substance in a paper bag, and I realized that I was going 
to have the experience of tasting candied pumpkin. 

“If you can imagine pumpkin pie frozen hard and satu- 
rated with sugar you can get an idea of the flavor of that 
queer confection. One grows to like it after one has lived in 
Mexico for a while. 

“The cimarrones were also rather nice. The sweet po- 
tatoes are boiled in water until they are soft. They are then 
soaked in hot syrup and candied. A final coating of pow- 
dered white sugar is added and gives them the appearance of 
large Easter eggs. 


“Beets, carrots, turnips and artichokes are some of the 
vegetables made into sweetmeats in Mexico. ‘Tropical fruits 
of every description are also used for this purpose, and candied 
watermelon peel is a great favorite. 

“The regular. stand of the sweetmeat vendors is on the 
plaza, but at night they turn out in force around the doors 
of the theatres. A Mexican senorita would not enjoy the 
show unless she had a good supply of her native confections 
to munch. It is her substitute for the chocolate creams that 
we buy for our matinee girls. 

“Last New Year’s Eve I was in Nogals, a pueblo on the 
international line between Arizona and the Mexican state of 
Sonora. A vaudeville entertainment was being given at the 
little theater, and about 8 o’clock I strolled over to take in 
an act or two. It was almost impossible to make my way 
to the box office through the crowd of peddlers that blocked 
the street and sidewalks. 

“*Pumpkin, carrots, sweet potatoes, senor!’ they shouted 
in Spanish, while the light from many oil lamps flickered over 
their wares. ‘Very cheap. Only ten cents for as much as 
you can eat.’ 

“It was a strange scene, full of color and racy of the 
soil. Indeed it is the sweetmeat vendors that will always 
recur to my mind when | think of my visit to Mexico.” 


1 am a Specialist in 


TOMATO SEED 


NEW STONE, MATCHLESS, 


STOKES SEED STORE 


219 


THE FINEST VARIETIES GROWN BY ME FOR THIS TRADE 
“STOKES BONNY BEST EARLY TOMATO” 


Write Me For Prices, Stating Quantity You Use 


FOR CANNERS 


is the Finest Canning Variety Ever Introduced 


SUCCESS, QUEEN, PARAGON 


Market Street, PHILADELPHIA, PA. 


LEWIS CAN CRIMPER 


Capacity about 20,000 


It has four rollers, by which you can get any kind of crimp 
desired. Adjustable for No. 1, No. 2, No. 3 and Gallons. 


PRICE, $60.00. 
WE ALSO HAVE FOR SALE 


One (1) Stewart Double Seamer for No. 2 Sanitary Cans, and one (1) 
Stewart Lineing Machine for No. 2 and galions. Also, 
Make an offer. 


MIDDLEPORT, N. Y. 


large lot of CAN DIES; all sizes. 


E. J. LEWIS, 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 
Sure Limit Stops, Greatest Daily Capacity 
MOST DURABLE. 
No Hard Work for Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialists in Hoisting Machinery. 
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Grocery Trade Prepares for Big Year. 


Under the above heading the New York Commercial pub- 
lishes an article taking up considerable space. It discusses 
the various lines of the grocery business and when it reaches 
canned goods it gives a considerable amount of space to 
this line, as do the grocery papers when speaking of canned 
goods. 

This will prove interesting to all canners, as the journal 
publishing it is a widely read one. The article follows: 

In a review of the various products in canned goods, a fact most 
prominent now is that scarcely a single item in the list shows a 
burdensome carryover. ‘The one possible exception to this is found 
in tomatoes. This article all through the packing period last summer 
and fall was neglected by jobbers, in spite of the fact that prices 
quoted ruled down to or below actual cost of production. The 1909 
pack reached a total of 10,984,000 cases. This total is conceded to be 
at least 2,000,000 cases in excess of consumptive requirements, a fea- 
ture, taken in connection with a heavy carryover from 1908, that has 
no doubt contributed to the weakness that exists here and at packing 
points. Locally the consumption of tomatoes has been on a fair 
scale. Low prices have stimulated a considerable buying, and the 
fact that many of the large retail distributers have made tomatoes 
their “leader” has induced a big consumption. The weakness that 
was conspicuous under pressure of offerings from packers all through 
the fall is less apparent now. Buyers of tomatoes in some quarters 
assert that low grade stock urged on the market by canner$S is re- 
sponsible for existing depressed conditions. 

It is conceded in some well informed circles that the carryover 
in the South (the principal packing section) is moderate, and the 
outlook is favorable for some rise in values on full standard grades 
in all sizes. Corn has claimed more interest from buyers than any 
other product in the list except salmon. From the close of packing 
in 1909 to this date a steady upward trend on fancy grades in state, 
Maine and western and southern packing has been noted. Stocks 


in packers’ hands are considered very moderate. A free consumptive 
dematid has kept jobbers’ and retailers’ stocks low, and the result ap- 
pears to be that of a 5,719,500 case pack, the bulk has found an outlet 
into channels of consumption. Grocers here and at other points are 


ready to entertain propositions on future corn, and it is anticipated 
that packers will have no difficulty in making future contracts based on 
prices near the values quoted last year on 1909 pack at the open- 
ing. 

Salmon is the one staple in canned goods in which the tendency 
of values has been progressively upward. At no time in the history 
of salmon packing has there been a time when the stocks of the 
current pack have passed out of first hands before the end of De- 
cember. The increased demand reported in all sections of the 
country has been attributed largely to the steady rise in prices on 
meat products. This has been particularly noticeable in the poorer 
sections of the country, so that now the small carryover is confined 
mainly to pink grades. Prices on all red grades are on a higher 
level than at the opening of the packing season, and prospects favor 
a further rise between now and the next pack delivery. There are 
predictions of a 10 cents a dozen rise in red grades. Another most 
remarkable feature in the situation is the announcement by packers’ 
representatives that the bulk of the expected 1910 pack of red Alaska, 
medium red sockeyes and shanook salmon has been sold to jobbers 
subject to approval of prices when named. Canned fruits of ah 
descriptions opened last year on a low basis for contract sales. There 
has been a progressive advance on all fine grades in California pack- 
ing, and at the close some substantial rise in quotations is possible. 
The low prices noted at packing points when opening prices were 
named encouraged a considerable retail demand for all descriptions. 
Peas are more active here and stocks are low in packing quarters. 


A report is going the rounds of the trade press to the 
effect that a ‘Texas Food Inspector has seized some ten thou- 
sand cans of canned fish and vegetables, including a large 
number of brands, and intimating that they had been put 
up in violation of the pure food laws. ‘Towards the end of 
this report a writer says that fish cannot be canned without 
having some air and gases enter into the can, and these 
gases cause the fish to form Ptomaine poisons. The way this 
statement reads it would apply to all canned fish, salmon, 
sardines, etc., and those making such remarks should be care- 
ful to word same correctly, because every one knows that 
fish is canned and eaten every day without any sign of poison 
or trouble of like manner. 

It is said the brands in question were shipped from 
and packed in the States of Maryland, Michigan, Illinois, 
Ohio and along the Pacific Coast. Very little reference is 
made to vegetables and in fact the sort of vegetable is not 
even named, and fish receives the blunt of the remarks. 


Tue METALLIC DECORATING CO. 


Canners’ Convention Headquarters 
HOTEL RUDOLPH, ATLANTIC CITY 


GOLD AND SILVER LACQUERING OF PLATE 
FOR OPEN TOP and SANITARY CANS 


TIN PLATE DECORATING 


IN ALL ITS BRANCHES 


Lacquering and Printing of Plates 
to stand Processing a Specialty 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


WORKS AT BROOKLYN, N. Y. 
WITH R.R. SIDETRACK AND 
NEW YORK FREIGHT RATE. 


194 CHAMBERS STREET 
NEW YORK 


STICKNEY 
SYRUPING MACHINE 
$125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 


cans, and do perfect work. . . . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 
by all the largest concerns. . . . . 
SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED BEANS, 
FATS, OILS, MUSTARDS, etc., in 


round or square cans or glass jars, 


HENRY R. STICKNEY 


PORTLAND, MAINE, U.S. A. 


SPECIAL AGENT 
SPRAGUE CANNING MACHINERY COMPANY, 
FOR 
NEW ENGLAND STATES. 


_IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE 


g Wives 
| 
: 
4 mite 
: 
pape 
| 
EB ZB 
= — AAA 
+ 
: 


26 THE TRADE. 


Coming Meetings of Associated Canners. 


We give below a list of dates, on each one of which will 
shortly be held a meeting of some canners’ association, believ- 
ing a memorandum of such dates will be appreciated by the 
trade. Tur TRADE earnestly requests that all secretaries of 
Associations advise us sometime in advance of the next called 
meeting of their Association, so that the date may be given in 
this list in time to acquaint every one of the fact who may wish 
to be on hand. No matter how far off or how large or small 
may the occasion be, let us have a notice. 
Arranged according to dates, if you know of a meeting 
that is not mentioned here telegraph or mail us the advice:— 
January 27, 1910, Tri-State Packers’ Association at Clayton 
House, Wilmington, Del. Secretary, C. M. Dashiell, 
Princess Anne, Md. 

February 8, 1910, Canned Goods Exchange of Baltimore, at 
the Exchange Rooms, corner Light and Baltimore 
streets. Secretary, W. F. Assau, Baltimore, Md. 

February 7 to 11, 1910, National Canners’ Association at Atlan- 
tic City, N. J. Secretary, Frank E. Gorrell, 
Belair, Md. 


Northview, Mo.—The Cantrell & Robinson Canning Co., 
of this place has been taken over by Mr. J. S. Cantrell, a member 
of the former firm. The business will be carried on under the 
name of J. S. Cantrell. The concern makes a specialty of toma- 
toes and put up quite a lot of cold-packed goods last season. 


Don’t Be Odd. The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Cauning,’’ priced at only $5.00. 


THE TRADE. 


Two Ways of Doing it. 


The National Canners’ Association is out with an offer 
of four prizes of $50, $25, $15 and $10 each for the best 
suggestion on “How to Increase the Consumption of Canned 
Goods.” The Criterion doesn’t wish to compete for any 
part of the prize money, but all the same we think we can 
give the canners a hint about popularizing canned goods that 
will be worth their while to heed. 

In our opinion, there are two principal ways to increase 
the consumption of canned goods. One is to better the qual- 
ity, the other to make the American people realize that canned 
goods are good, clean food, not dangerous, but, on the other 
hand, absolutely safe and healthful. 

The canned goods business has been hurt by the poor, 
the unfit, quality of a considerable percentage of the output of 
This class of goods has given canned goods 
as a whole a very black eye with lots of consumers. ‘They 
have become distrustful of all canned goods, hence the sooner 
the packing of unfit stuff is discontinued and none but meri- 
torious goods are put upon the market, the better for those 
engaged in the canning business. 


each season. 


Then, the canners ought to do something to reassure the 
consuming public in regard to the freedom of canned goods 
from dangerous preservatives, or from preservatives of any 
kind. ‘The belief that canners use chemicals in their products 
is very generally held in this country, and it injures the con- 
suming demand. The canners should not rest until this false 
notion is entirely eradicated, because solely on account of it 
the demand is smaller than it would be if no such idea were 
held. 

This is good advice, and the canners are welcome to it, 
without charge.—Grocers’ Criterion. 


J.S.HULL MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 
CANNING HOUSE SUNDRIES 


The Blakeslee Simplicity Gan Righting Machine, 


The First and Only Complete and Adjustable 
Machine of its Kind Offered to the Public. 


q For use with fillers of either 
the one or two spout type. 


PRICES. 
For one spout machine, $75.00. 
For two spout machine, 100.00, 


@ Adjustable for all sizes of 
cans. Positive in operation. 
Has given great satisfaction 
wherever used and we refer 
with pleasure to all former 
purchasers. Send for booklet 
of users comments and for 
descriptive pamphlet. 


BURDEN & BLAKESLEE, 


CAZENOVIA, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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EMPLOYMENT EXCHANGE. 


Paid subscribers can use this column Free for securing either positions 
or hands, To all others the charge is 20c. per line, one time, or 50c. per 
line, monthly; cash with order. Where the address is eare of THE TRADE, 
stamps should be sent for answers, as the P. O. requires renewed postage 
on such. 


HELP WANTED. 


WantTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave.- 
New York. 


WANTED—Superintendent for Tomato Canning Factory in Indiana, 
Must be thoroughly competent and able to manage hands so as to get 
results. Give reference and salary expected. ‘‘L. P. Co,’’ care THE 
TRADE. 


SITUATIONS WANTED. 


WANTED—A Position as Superintendent-Processor by an Expert Pro- 
cessor and Engineer; years of experience; can pack all kinds of fruits and 
vegetables according to the National Pure Food Law; understand all 
up-to-date machinery; can build a new plant or remodel an old one to the 
best of advantage; am a good manager of help, sober and willing to hustle; 
can furnish good reference. Address G.G. W., 612 East Grand River 
street, Clinton, Mo. 5 


WANTED.—Position by a thoroughly experienced cannery superin- 
tendent, who can pack the finest lines of fruit and vegetables, oysters, 
shrimp, clams, etc. Best of references. Address ‘‘Dixie’’, care THE 
TRADE. 


PosITION WANTED—Who wants a man with 25 years experience in 
packing all kinds of goods as manager for their factory? Can pack goods 
so as to show a profit. Can travel winters, as have a large acquaintance 
with the jobbing trade. Address ‘tH, C.,’’ care THE TRADE. 


Position WANTED—I am open for an engagement for the season of 
1910 as manager, superintendent or processor. Am 48 years old and have 
had 22 years experience in the canning business; have been with my pres- 
ent firm seven years, drawing a fair salary, but want to make change on 
account of health. Best of references from my present employers and 
others. Have been making a specialty on peas. Am strictly sober and 
up-to-date in all branches of canning business, including fruits and vege- 
tables. Only first-class firms need reply. ° 


Address, ‘‘H. 44,’’ care THE TRADE. 


PosITION WANTED—As Foreman, by a man with many years’ experi- 
ence in the canning business. Thoroughly competent in all departments. 
Now employed by one of the largest firms in California; can give good 
reference. Southern States preferred for location. Not afraid of work, 


Address, ‘‘CALIF.’’ care THE TRADE. 


i 
WANTED—Position as Warehouseman or Shipping Clerk. Ten years 
experience with a large New York State packer; can handle any foreign 
help. Also reduce yourcosts, Address ‘‘Canned Goods” care THE TRADE. 


POSITION WANTED—By a thorough, practical manufacturer of all 
kinds of delicacies, including preserves, preserve stock, jams, jellies and 
jelly juices, fruit butter, crushed fruits, fountain syrups, mince meats, 
pickles, sauces, relishes, mustard, catsup, kraut, bottled and canned 
cider, cider vinegar and all kinds of canned fruit and vegetables, including 
asparagus, green chili peppers, pork and beans, soups. etc. etc. 

Am familiar with the latest methods of spraying and orchard heating 
for the protection of fruit against spring freezes. Samples submitted and 
satisfactory references given. Correspondence solicited. 

Address C, A. SHINKLE, Canon City, Colo. 


Want to Get in the Pure Food Line 


PUT UP PURE FOOD IN A 
SANITARY FACTORY 


ABANDON THE USE OF PRESER- 
VATIVES IN PRESERVES, JAMS, ? 
JELLIES AND CONDIMENTS. 4g 


Let me give you an estimate on the cost of chang- 
ing your present plant to the sanitary system—or will 
build and equip a new one according to the latest 


methods. And will teach the method of getting away 
from Benzoate. 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 


HADDONFIELD, N. J. 


SPECIAL - AND - MACHINE 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH CO., Detroit, Mich, 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thoroughly efficient; great 
capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 


‘‘Fureka’’ Works, 


Silver Creek, - 


| 
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cam HOLMHAURST HOTEL ~~ 


ATLANTIC CITy, N. J. 


On Pennsylvania Ave. near Beach, nearby HEADQUARTERS 
National Canners’ Association Convention 


TO BE HELD FEBRUARY 7th TO lith. Elevator Running from the Street Level to all Bedroom Floors. Electric 
Lights, Steam Heat, Private Baths. Rooms with Stationary Washstands, 
with Hot and Cold Running Water. 
RATES ON THE AMERICAN PLAN, $2.50 TO $3.00 PER DAY 


Booklet Mailed upon Application. Electric ’Bus Meets ali Trains on Pennsylvania R. R. 
HENRY DARNELL, Proprietor 


TOMATOES UNDER DOUBLE-GLASS SASH. 


Early tomatoes bring big prices and they always 
pay. 
—- hes Sell the fresh fruits when people want them most. 
ber When the market demand slackens, put them up in 
Grow your tomatoes or urge your growers to do so 
; by using 


SUNLIGHT DOUBLE-GLASS SASH. 


They have two layers of glass enclosing an air space 
3g inch thick—a transparent blanket! Boards and mats 
are almost eliminated even for such tender plants as 
tomatoes. In zero weather the double glass affords an 
extra protection without which the plants would be lost. 

The Sunlight sash prevents damping off. 

These sash are made strongly of Louisiana cypress 
and will last a long life-time. They make the earliest, 
strongest and best plants and have them ready to go into 
the field as soon as the weather permits. Thus they 
enable the grower to get on the market when prices are 


highest and to begin supplying the Cannery before others have any 
fruit at all. 

SUNLIGHT SASH ARE AN INVESTMENT, YIELDING 100 
PER CENT. IN THE FIRST PICKING TO CAPABLE GROWERS. 

Send at once for our Literature. The CATALOG is of value to 
everyone who grows plants of any kind under glass. And all 
tomato growers receive copies of a special leaflet. It tells what 
you can do with hot beds and cold-frames. Also get our PREPAID 
FREIGHT offer, SAFE DELIVERY guaranteed. 


SUNLIGHT DOUBLE-GLASS SASH CO, 


E. BROADWAY, - = LOUISVILLE, KY. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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OF MACHINERY AND SUPPLIES USED IN CANNERIES 
- AND A LIST OF RELIABLE HOUSES, THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. S. Hull Mfg. Co., Baltimore. 
Sprague Can’g. Mchy, Co., Chicago. 
American Compressor & Pump Co., Baltimore. 
Jones Machine Co., Baltimore. 
Apple Fillers. 
See String Bean Fillers. 
Automatic Canmaking Machinery. 
See “Can Making Machinery.” 
Automatic Canning Systems, 
Sprague Canning Machinery Co., Chicage. 
Automobiles. 
Sinclair-Scott Co., Baltimore. 


Belting. 
Burt Machine Co., Baltimore. 


Books for Canners. 
“A Complete Course in Canning’’ and others, 
The Trade. 
Bottle Capping, Corking, Filling Machines, 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 
Boxes and Box Shooks. 
Canton Box Cov., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
Boxing Machines. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 
Brokers. 
Baker & Morgan, Aberdeen, Md. 
J. D. Blakemore & Co., New Orleans, Li. 
Jessup & Roberts, Philadelphia. 
Brushes. 
Laitner Brush Co., Detroit, Mich. 
Cans. 
American Can @o., New York, Baltimore, Chicago, 
San Francisco. 
Boyle Can Co., Baltimore 
Continental Oan Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 
Can Making Machinery. 
(Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 
E. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
John R, Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore. 
Jones Machine Co., Baltimore. 
Canners’ Supplies. 
Ayars Machine Co., Salem, N. J. 
Geo. E. Lockwood Co., Philadephia. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Henry R. Stickney, Portland. 
Canning Houses Built. 
O. Pressprich & Co., New York. 
Can Marking Ink. 
A. E. Macneal, Baltimore. 


Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 


Can Straighteners. 
Sprague Canning Machinery Co., Chieaga 
Can ipers. 
See ‘Wipers, Can.”’ 
Capping Machines, Power and Hand. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Rutland, Vt. 
Sprague Canning Machinery Co., Chicago. 
ie Cottingham, Baltimore. 
E. Renneburg & Sons, Baltimore. 
Cap Placing Machines. 
E. M. Lang Co., Portland, Me. 
Capping Steels. 
Geo. E. Lockwood Co., Philadelphia. . 
Max Ams Machine Co., Mt. Vernon, N. Y. 
ik. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Geo. W. Zastrow, Baltimore. 
Jones Machine Co., Baltimore. 
Catsup Machines. 
H. Cottingham, Baltimore. 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Consulting Experts. 
W. L. Hinchman, Haddonfield, N. J. 
Chloride of Calcium. 
Sprague Canning Machinery Co., Chicago. 
Clutch Pulleys, etc. 
Sinclair Scott Co., Baltimore. 
Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal. 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. : 
Southern Can Co., Baltimore. 
Condensed Milk Fillers. 
Henry R Stickney, Portland, Me. 
Continuous Line. 
Sprague Canning Machinery Co, Chicago. 
Conveying and Elevating Machinery. 
Bethlehem Foundry & Mach. Co., 


S. Bethlehem, Pa. 

Cc. S. Harris Co., Rome, N. Y. 

Sprague Canning Machinery Co., Chicago. 
Coppers, Soldering. 

See Canners’ Supplies. 
Copper Jacketed Kettles. 

See ‘‘Kettles, Process.” 
Corn Cookers and Fillers. 

Ayars Machine Co., Salem, N. J. 

H. Cottingham Baltimore. 

Morral Bros., Morral, O. 

Sprague Canning Machinery Co., Chicago. 
Corn Cutters. 

Morral Bros., Morral, O. 

Sprague Canning Machinery Co., Chicago. 


Corn Huskers. 
Huntley Manufacturing Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicago. 
Corn Mixers, 
Sprague Canning Machinery Co., Chicago. 
Corn Silkers. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Morral Bros., Morral, 
Cranes, 
Burt Machine Co., Baltimore. 
Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Ww. Zastrow, Baltimore. 
H. Cottingham, Baltimore. 
trates, Iron Process. 
Morral Bros., Morral, O. 
bk. Kenneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrew, Baltimore. 
Decorated Tin, 
Metallic Decorating Co., New York. 
Dies, Presses and Tools. 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
bk. W. Bliss Co., Brooklyn, N. Y. 
Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
lL. w J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore. 
Jones Machine Co., Baltimore. 
Lined Cans, 
See "Coated Cans.”’ 
Engines, Boilers, Fittings, ete. 
k. wenneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 
Jones Machine Co., Baltimore. 
Factory Trucks. 
See “‘Canners’ Supplies.’ 
Fitling Machines. 
Ayars Machine Co., Salem, N. J. 
ii, Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
>. truwes Co., silver Creek, N. Y. 
liuutley Mfg. Co., Silver Creek, N. Y. 
Heury &. Stickney, Portland, Me. 
Fire kots. 
io. W. Bliss Co., Brooklyn, N. Y. 
Ayars Machine Co., Salem, N. J. 
J. 8. Hull Mfg. Co., Baltimore. 
i. Rennevurg & Sons, Baltimore. 
IL, stickuey, Portland, Me. 
Cc. M. Kemp Mfg. Co., Baltimore. 
Gus and Gasoline Engines. 
Slaysman & Co., Baltimore. 
Jones Machine Co., Baltimore. 
Gasoline. 
Standard Oil Co., Nearest Tank Station. 
Gas Machines. 
Cc. M. Kemp Mfg. Co., Baltimore. 
Grates, Furnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines. 
See “Conveying and Elevating Machinery.” 
Insurance, 
Canuers’ Exchange, Chicago. 
Jacket Kettles, Steam. 
See “Copper Jacketed Kettles.’’ 
Kerosene Oil Systems. 
J. 8S. Hull Mfg Co., Baltimore. 
Kettles, Process. 
Geo. k. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 
Labels, 
Simpson & Doeller Co., Baltimore. 
U. 8S. Printing Co., Cincinnati and Brooklyn. 
Labeling Machines. 
Burt Machine Co., Baltimore. 
bred H. Knapp Co., Westminster, Md. 
Morral Bros., Morral, O. 
Lacquer. 
Burt Machine Co., Baltimore. 
John G. Maiers’ Sons, Baltimore. 
Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 
Lockers, Cans. 
See “Can Making Machinery.”’ 


Metals, 
E. M. Lang Co., Portland, Me. 
Metals, Perforated. 


See “Seives and Screens.” 
Mixers, Corn, Mincemeat, etc. 
H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Oyster Cars. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Measurers. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Steam Boxes. 
Edwd. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
Overhead Tracking. 
Bethlehem Foundry & Machine Co, 
South Bethlehem, Pa. 
Sprague Canning Machinery Co., Chicago. 
Packing, Asbestos. 
See Canners’ Supplies. 
Pails, Tubs, Bowls and Pans. 
See Canners’ Supplies. 
Paring Knives. 
See Canners’ Supplies. 
Paring Machines, Apple, etc. 
Sinclair Scott Co., Baltimore. 
Paste. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 
Patent Attorney. 
Edwd. S. Duvall, Jr., Washington, D. C. 
Pay Checks. 
See Canners’ 
Pea Blanching Baskets. 
See Canners’ Supplies. 
Pea Blanchers. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Pea Cleaners. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Pea Fillers, 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Pea Separators or Graders. 
S. Howes Co., Silver Creek, N. Y. 
lHiuntley Mfg. Co., Silver Creek, N. Y. 
Kdwd. Renneburg & Son, Baltimvore. 
Sinclair Scott Co., Baltimore. 
Pig Lead and Tin, 
KE. M. Lang Co., Portland, Me. 
Presses, Dies, etc. 
See “Dies, Presses aud Tools.” 
Pineapple Machinery. 
B. J. Lewis, Middleport, N. Y. 
‘The John kK. Mitcheil Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
Stevenson & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 
Process Kettles, 
See Kettles, process. 
Pulp Machines, 
S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Pumps and Welldigging Machinery 
Joues Machine Co., Baltimore. 
Retorts,. 
See Kettles, process. 
Revolving screens. 
_ See “‘Seives and Screens.” 
Cans. 
merican Can Co., New York- 
Sanitary Can Co. Fairport, N 
d4udianapolis-Bridgeton. 
J. A. Steward, Kutland, Vt. 
Sanitary Can Making Machinery. 
See “Dies, Presses and Tools.” 
Scrap Tin, 
_ Ammidoun & Co., Baltimore. 
Seeds. 
Leonard Seed Co., Chicago, Il. 
_ Stokes Seed Store, Philadelphia. 
Sieves and Sereens. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg Co., Silver Creek, N. Y. 
rague Canning Machinery Co., Chicag 
Tomato, ete, 
yars Machine Co., Sal N. J. 
Kdwd. Kenneburg & Son, Baltimore. 
Machinery Co., Chicago. 
ago Canner’s 8 shie 
ackndee er’s Supply Co., Chicago, ill. 
EK. M. Lang Co. 
Soldering 
Geo. E. Lockwood Co., Philadelphia. 
Solder Applied Caps and Teneitines. 
bk. W. Bliss Co., Brooklyn, N. Y 
Caps. 
merican Can Co., New Y 
Sant ranelsco, York, Chicago, Baltimore, 
Sontinental Can Co., Syracuse, Chicago. 
M. Lang Co., Portland, Me. 
Southern Can Co., Baltimore. 
Boyle Can Co., Baltimore. 
Soldering Furnaces. 
fugue Canning Machiner Chi 
Sorting Machines, 
Co., Creek, N. Y. 
cago Canner’s Su So., Chic 
Steam Coils. — 
See ‘Kettles, Process.”’ 
Steels, Capping. 
See Capping Steels. 
Stencils, 
See Canners’ Supplies. 
’enna. Warehousing & S. D. 
String Bean Machinery. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
bk. J. Lewis, Middleport, N. Y. 
Syruping Machines, 
See “Filling Machines.” 
Tanks, Iron, 
See Kettles, process. 
Time Checks, 
See Canners’ Supplies. 
Tin Plate. 
Pope Tin Plate Co., Pittsburg, Pa. 
Tin Plate Lithographing. 
Metallic Decorating Co., New York. 
Tomato Filling Machines. 
See “Filling Machines.”’ 
To Buy or Sell Machinery, etc. 
A “For Sale” ad in The Trade, Baltimore. 
Topping and Wiping Machines. 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Jones Machine Co., Baltimore. 
Trucks. 
See ((Canners’ Supplies.’’ 
Tubs, Pails and Pans. 
See Canners’ Supplies. 
Warehousenien. 
Penna. Warehousing & S. D. Co., Philalelphia. 
Washing Machines, Tomato. 
Huntley Mfg Co., Silver Creek, N. Y. 
Chicago Canners’ Supply Co., Chicago. 
Wipers, Can. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago. 
Ayars Machine Co., Salem, N. J. 
Jones Machine Co., Baltimore. 
Wire Baskets. 
See Canners’ Supplies. 
Wire Cloth, Canners. 
See Pea Separators and Graders. 
Wrapping Machines. 
See ‘‘Labeling Machines.” 
Zine, Perforated. 
See Canners’ Supplies. 
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Wanted .and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


SWEET POTATOES FOR SALE. 


We offer full standard 3-lb. dry packed Sweet Potatoes at 72c.f. 0. b. 
factory, usual terms, goods guaranteed full weight and satisfactory in every 
respect. We have competitive freight rates tothe Western and South- 
western cities. Samples upon request. 


COAST CANNING CO., DaRIEN, Ga. 


$8,000 ADDITIONAL CAPITAL WANTED. 


Party owning well established and successfully conducted canning 
business, desirably located in best Tomato and Fruit growing section of 
Delaware, appraised net assets $15,000, wants additional $8,000 capital. 
Will entertain proposition of partnership or joint stock ownership from 
parties wanting either good investment or working interest. 


Write ‘‘DELAWARE,”’ care THE TRADE. 


12241m 


ALASKA SEED PEAS FOR SALE. 


For Sale—350 bushels of Alaska Seed Peas, thoroughly 
milled and hand picked, $3.50 per bushel. 
COLUMBUS CANNING CO., 


12241m Columbus, Wis. 


WANTED TO BUY. 

I want to purchase one copy of Vol. III ‘‘American Com- 
mercial Methods of Manufacturing Pickles, etc.,’’ by C. A. Shin- 
kle. Either new or second-hand, providing all pages are in the 
book and in reliable condition, state price. 


Address, ‘‘Processor,’’ care The Trade. 


PICKLE SORTING MACHINE WANTED. 


Wanted—A Pickle Sorting Machine. Must be in good con- 
dition. Address, 
H. N. WELLER CO., Toledo, Ohio. 


LARGE FACTORY FOR SALE OR LEASE. 


One of the best equipped factories for canning tomatoes and all kinds 
of vegetables and fruits, with railroad siding from the Penna. R. R., and 
located in the best growing section of Delaware, can be bought or leased 
at reasonable price. 600 to 800 acres sweet corn, 400 acres tomatoes and 
sufficient acreage of peas, small fruits and berries in abundance can be 
secured in the immediate vicinity of factory. Owner wishes to retire and 
contract can now be made. 

Address, ‘‘PERFECT FACTORY” care THE TRADE. 


ALASKA SEED PEAS FOR SALE. 


For Sale.—1000 bushels of Alaska Seed Peas, thoroughly 
milled, at $2.75 per bushel. Sample mailed on application. - 
Address, W. SEYK CO., Kewaunee, Wis. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantee 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. : 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 


THE FRED. H. KNAPP COMPANY, 
WESTMINSTER, MD. 


A BARGAIN FOR THE RIGHT MAN. 


We want a man who has some money to put in with us, and who will 
come here and take charge of the canning plant, and runit. Will 
give rent free until January ist, 1911, to the first man who means business. 
Everything is here ready; we are just shy on experience. No use to write 
unless you mean business. Address, BATON ROUGE CANNING Co., 

917 tf Baton Rouge, La. 


JACKET KETTLES WANTED. 


Wanted—Two Iron Jacket Kettles, with a capacity of 100 
to 150 gallons each. Address, 


H. N. WELLER CO., Toledo, Ohio. 


Ask Yourself These Questions: 


DO YOU WANT 


—a Picking Table 

—a Sanitary Conveyor 

—to buy a Can Washer 

—to sell your business 

—to sell some old machinery in order 
that you may get some new 

—to buy or sell a set of scales 

—a second-hand Corn Cooker 

—a Boiler and Engine 

—more money in your business 


Try a Want Ad in THE TRADE 


It costs little It works quickly It brings results 


=LITTLE 


. BARGAINS... 


Sprague Exhaust Boxes. 
King Tomato Fillers. 
Hawkins Cappers. 
Sinclair-Scott Belt Crane. 


All in first-class condition and guaranteed for all practical purposes as good as new. 


Model M. Corn Cutters. 
Cyclone Pulp Machine. 

Copper Kettles 60, 80, 100 and 150 Gallons. 

Open Kettles. 


Morrall Double Cut Corn Cutters. 
Burnham Cookers. 

Kraut Cutters. 

Closed Kettles. 


Will make attractive prices 


H. COTTINGHAM, 


105 N. Frederick St. 


Baltimore, Md. 
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BALTIMORE CANNED GOODS MARKET ae 
* T. J. MEEHAN & CO., Brokers, Baltimore. Cash Regular 
No. 2 Harford County Standard 75 
0. 2 Shoepeg 
UNLABELED GOODS ABOUT 2%c. LESS. Extra 85 
UOTED F. O. B. BALTIMORE. No. 2 Maine Style 75 
‘“* Fane 8 
APPLES. ; 
HERRING ROE. 
T. J. MEEHAN & CO., Brokers, Baltimore, Md. 
. Regular 
ASPARAGUS. MIXED VEGETABLES FOR SOUP. 

H. H. TAYLOR & SONS, Brokers, Baltimore, Md. No. 2—12 Kinds 72% 
No. 2% Sq. Large NO. TO— 2 85 
No. 2% Sq. Medium wi 

T.G. CRANWELL & CO a OFSTERS. 

BAKED E. C. SHRINER & Co., Brokers, Baltimore. 
(Plain Goods 2%c. Less on 2s and 3s, Ic. on Is.) 57% 60 
No. 3 Extra Standard—In 85 No. 1— 6 Ounce Extra Selects... ....0 
3 co T. G. CRANWELL & CO., Brokers, Baltimore. 
“ 65 70 80 
PEACHES. 
85 No. 1 Extra Sliced Yellow, Heavy 95 
I 30 I 40 No. 2 Standard go 
“4 = I 50 I 60 

E. C. SHRINER & CO., Brokers, Baltimore, Md. 3 75 
No. 3 85 PEAS. 
3 Preserved I 00 H. H. TAYLOR & SON, Brokers, Baltimore. 

No. 2 Raspberries, Red 45 I 25 1 40 
No, 2 Seconds in Water 70 
CHERRIES 9§ 1 00 
No. 2 Seconds, 65 “9 I 00 I 10 
No. 2 85 2 Extra Standard, Whole Circles, I 25 1 30 
No, 2 Standards i in Water, 65 75 ** 2 Selected, Whole Syrup. I 40 I 50 
No. 2 8 Grated, Heavy z 40.1 50 
No, 2 I 30 I 50 ‘* 2 Fancy Extra Selected, Preserved, 1 60 £70 
No. 2 2 Fancy Extra Selected, Preserved, Grated......... 1 60 I 70 
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CANNED VEGETABLES—Continued. 
ONTINUED. Cash Regular 
SUCCOTASH—Green I 05 
PINEAPPLE—Continued. Beans and Green Ri 70 
Cash Regular aine Iso 
“ 2 Pie Grated, Solid Packed, —In Syrup... SWEET POTATOES—Jersey No. 
3 Pie Grated, Solid Packed, —In go Standard NO. 5 
Gallon Pie Grated, Solid Packed, —In Syrup SPINACH—Fancy NO. I 05 
SWEET POTATOES. Seconds 
No 10 “ 2 25 Standard 2 50 
SPINACH. BLACKBERRIES—Standard No. 75 
77% 
CHICAGO MARKET 2 25 
(F. 0. B. CHICAGO.) Pesled No. to 3 25 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. PRARS— “ Posies 2 50 
ASPARAGUS—California White Mammoth No. 2%... 
“ “ “ a). 75 Water NO. TO 00 
Graded White Wax same prices as Green Refu- RASPBERRIES—Black Michigan 
gee, but quite scarce for the larger grades. 
* Western Cat No. 0... 3 00 Columbias 4 75 
Limas Extra Graded I 15 STRAWBERRIES— Extra Standard Syrup No. I Io 
BEETS—Fancy Small, Whole I 55 
PUMPKIN—Stan dard No. 3 ro Red Alaska I 45 
PEAS—Alaska Seconds No. 2 65 97% 
Standard No. 2 75 “ F 
= I 40 “ Pink Tali No. %...... 77% 
* Sweets (No. 4 Sieve) No. 2....... 7o ge SHRIMP—Wet or Dry No, 1%.......... . 220 
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NEW YORK CANNED GOODS MARKET. 


Reported Special Cor: espond 


Mary No. Io. 225 230 
Maine, No. 10 Standards 2 45 2 50 
APRICOTS—California Standards 2348.........cssccssesseeseeees I 35 I 50 
2 45 
BRANS—No. 95 I 25 
Baked, No. 3 . 60 82% 
CORN—No, 2 New a 80 85 
95 oo 
$6 I 65 I 10 
$95 4 00 
PEACHES—2 I 20 I 25 
2% Extra Standard, I 30 40 
PEAS—No. Early Extra 115 I 25 
I co I 05 
Standard, ¥be....... I 30 I 35 
os Gallon, Pie Grated........ 2 10 2 25 
Singapore, Preserved— 
I 25 I 30 
Hawaiian Sliced— 
I 75 1 80 
4 2% bbe 2 25 
PUMPKIN—No. 3 65 85 
No. 8 2 00 2 10 
SALMON— Columbia tells, 180 200 
210 
Medium Red, talis, 1 
Sockeye, flats, I 95 2 10 
1 80 2 00 
Alaska Pink, ‘talls, “ 7 80 
STRAWBERRIES—No. 3°75 
SUCCOTASH—Maine DOCK, I Io I 25 
Southern......... 80 85 
SWEET POTATOES, 80 85 
TOMATOES—No 2 Standard Maryland 50 52% 
No 3 New 70 72% 
No, 8, Maryland 180 200 
WO, &, I 90 2 10 
ORDER BLANK. 
THE TRADE 


THE CANNED GOODS AUTHORITY. 
304 Mp. SAvincs BANK BLDG. . BALTIMORE, MD. 


GENTLEMEN:— 

Enclosed please find remittance amounting to $5.00, 
for which please send me a copy of ‘‘A CoMPLETE COURSE IN 
CANNING.”’ 


NAME 
ADDRESS 


Ciry 


STATE 


CANS AND CANNERS' METALS. 


F. O. B. SHIPPING PoINT. 


X. C. means Extra Coated tin plate. 
AMERICAN CAN CO. 
Coke. 
No. cans, 1% inch $8.75 $9.10 per M. 


Solder Hemmed Caps, per thousand: 
2 7-16, $1.40. 


1% or 1% inch, 75c.; 2 1-16, $1.10; 


WHEELING CAN CO. 


Wheeling Can Company’s quotations have been withdrawn, but 
advise that they will be pleased to furnish prices upon application, and 
solicit correspondence. 


CONTINENTAL CAN CO. 


Coke 
No. 1 Cans, 136 inch opening, .........ccccccccsesseesse- $875 $ 9.10 per M 


Solder Hemmed Caps, per thousand: 1 % inch or 1 3-8 inch, 75¢; 2 1-16 
inch, $1.10; 2 7-16 inch, $1.40. 


SOUTHERN CAN CO. 


Prices of Solder Hemmed Gaps, 15 inch, 75c; 2 1-16, $1.10; 2 7-16, $r-4o. 


THE BOYLE CAN CO. 


3 27-16 “ 19.00 


Prices of Solder Hemmed Caps, 1% inch, 75e.; 2 1-16, $1.10; 2 7-16, Po 40. 


SANITARY CANS. 


SANITARY CAN CO. 


DIFFERENTIAL FOR 


PLAIN ENAMELED SPECIAL, PLATES. 


“ 3 4% inch Wacadiancsantanasdeiancs 19.50 24.00 .85 
20,00 24.50 85 

Terms: f.o. b. Fairport, N. Y., Bridgeton, N. J. 


TIN PLATES. F. O. B. MILL. 


I C., 14x20, 107 lbs. Bessemer Steel.......... 
I C,, 14x20, 100 lbs. Bessemer Steel......... 
I C., 22x27%, 90 lbs. Bessemer Steel...... 
IC, 1934x27, 95 Ibs. Bessemer Steel....... 6.75 
PIG TIN. 
storotons 1 to4tons 
PIG LEAD. 
$470 
SOLDER 


8x1u 


8 


STANDARD SIZES OF CANS. 
DIAMETER. HEIc® 


211/16 in. 4 iu. 
No. 2% — 4 in. 4 ia 
No. Ito on 6% in 6% is 


‘ 
Drop and gxIo || 
4 
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Baltimore Theatres 
WEEK OF JANUARY 24th, 1910. 


FORD’S. 
FRANK KEENAN. 


AUDITORIUM. 
THE GIRL AND THE WIZARD. 


MARYLAND. 
Matinee Daily. 
KEITH STAR ATTRACTIONS. 


HOLLIDAY STREET. 
Matinee Daily. 


THE CHINATOWN TRUNK MYSTERY. 


NEW MONUMENTAL. 
Matinee Daily. 
YANKEE DOODLE GIRLS. 


GAYETY. 
Matinee Daily. 
THE RENTZ-SANTLEY CO. 


Fire Insurance 
at Canners Exchange 


LANSING B. WARNER, 


Attorney and Manager. 
5 Wabash Avenue, 


ADVISORY COMMITTEE. 

FRANK VAN CAMP, Chairman. CHAS. S. CRARY, Treasurer. 
Indianapolis, Ind. Hoopeston, IIl. 
GEORGE G. BAILEY, WM. R. ROACH, 
Rome, N. Y. Hart, Mich. 
Ll. A. SEARS, Chillicothe, Ohio. 


CHICAGO. 


Officially Endorsed by the National Canners’ Association 


FIRE INSURANCE 
AT COST 


More than 250 of the most representative Canning 
Factories in the United States have taken advantage 
of our plan and have effected a large saving. 


For full information, address 


LANSING B. WARNER, 


Attorney and Manager, 
5 WABASH AVENUE, CHICAGO, 


The Harris Patent Power 


Hoisting and Carrying Machine 


Sole Owners and 
Manufacturers 


Baltimore, Md., Dec. 20, 1909. 


The C. S. Harris Co., 
Rome, N. Y. 
Gentlemen:- 

Replying to yours of 
recent date as to whether or not 
our Harris Hoist and Conveyor 
has been satisfactory, will state 
that it has. We have used it for 
several years. It is a machine 
that shows practically no wear 
and will last a life time, 
and it is in every way 
eminently satisfactory 
for the requirements of 
a canning house. You 
will probably note that 
we have never been 
obliged to call upon 
you to replace any worn 
out or broken parts. 

Yours truly, 
D. E. Foote & Co., 


Inc. 


Geo. T. Phillips, 


Pres. 


C. S. HARRIS COMPANY, - 


ROME, N. Y. 
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THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, Sr. Paul AND BALTIMORE STs. 
President, JoHn S. Grsss, Jr. 


Vice-President, Treasurer, 
AI,BERT T. MYER LEANDER LANGRALL 
Secretary, W. F. Assav. 
: Executive Committee : 
T. PHILLIPS C. WHITE H. S. OREM 


Arbitration Committee : 


E. C. WHITE _H. A, WAIDNER 


B. HAMBURGER C. J. SCHENEEL, Wm. GRECHT 
; Committee on Commerce : 

M. Grsss. JoHN SCHALL, 
W. E. RoBINSON Cuas, J. BRooxs Louis GREBB, 
Committee on Legislation : 

Gro. T. PHILLIPS, L. L. Lorn, 

F, A. TorscH, W. L. SHAaw H. P. STRASBAUGH, 
Committee: 

T. J. MEEHAN, E. H. MILLER H. W. KREBBS, 


Counsel, JoHN C. ROSE. Chemist, CHARLES GLASER. 


Patents and Trade Marks 


FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DUVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


CANTON BOX COMPANY, 
2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh Jr 


J. D. BLAKEMORE & COMPANY, 
Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


Cc. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 
CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT BY 


AMMIDON & CO. 


31 South Frederick St., 


Baltimore, Md. 


ESTABLISHED 


All Goods to Comply With National Pure 


Food Laws. 
TOMATO Standards, as adopted by the Indiana Canners’ Asso. 
Ohio 
ce ce ce Tri- State- af * 


Weights as here given are the minimum. Contents 
of can drained on %-inch wire mesh flat’ screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 


-No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 


tomatoes; not necessarily all red. 

No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 

selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand- -packed, whole, 
ripe tomatoes. 

No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 

No. 10 Standard—Gross wt. 118 oz. and 64 0z. average ripe 

tomatoes; not necessarily all red, 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ 
‘Indiana 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso- 
lutely young and tender stock; natural color; medium, 
moist and practically free from silk, cob and husk. 
Standard—Cans weil filled; minimum wt. 23 0z. gross; stock 
reasonably tender; free from hard eau. natural 
color. - 
Indiana has only the Standard, no Fancy; and says ““packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ 

Indiana 

Fancy—Well filled cans; peas covered with clear liquor; uniform 

size, good flavor and absolutely tender. 

Extra Standard—Well filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason- 
ably tender. 

Standard—Cans fairly well filled; peas may be slightly hard; 
fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 

Grading for size—Petis Pois or size No. 1...... 


Asso. 


Asso. 


Seive 18-64ths 


Extra sifted or ‘‘ No, 2...... 20-64ths 
Sifted or 22-64ths 
June or ‘* 24-64ths 
Marrowfat or ‘‘ No. 5...... ‘*  26-64ths 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. 
= ‘* Indiana Canners’ Asso.* 

No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of 
well cured kraut; reasonably dry. _%-inch 
wire-mesh used for draining. 

Association says, %-inch screen and ‘‘reasonably 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 

No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from 
top of can. 

No. 3 Extra—Same as above, except %-inch from top of can; 

solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy 
after draining; can filled to one inch of top 
when drained. Prepared from medium sized 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, .22 0z.; contents 
¥%-inch from top of can; 2 per cent black tips; pre- 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U.S. Govern- 

ment. Also the State of Illinois. 

Law provides that condensed and evaporated milk shall 

contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 
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Continental Can Co. 


T. G. CRANWELL, Presr. CHICAGO 
A. W. NORTON, ViCE-PrRest SYRACUSE 
F. P. ASSMANN, TREAS BALTIMORE 


d. ©. TALIAFERRO. 
8. H. LARKIN. 


Ee. C. SHRINER, 
Sales Agent for Baltimore District. “ 


TO THE CANNING TRADE. 


We beg to thank our many friends for the valued patronage 
they have given us during the season of 1g09. In spite of the fact 
that the packing of many important articles was restricted, owing to 
unfavorable crop conditions, we have sold and delivered a great many 
more cans this year than we have ever done in any one year since 
we have been in business. No greater testimonial of the general 
appreciation by the packers of the high quality of our products could 
be shown. 


In addition to our regular output of packers’ cans and solder 
hemmed caps, we have developed the best open top or “Sanitary” 
can, and the best closing machine in the country. Our open top cans 
and our closing machines are in a class all by themselves. We have 
shipped a number of millions of these open top cans this year and we 
beg to advise our friends that for the year 1910 we will have a new 
up-to-date open top or “Sanitary” can factory devoted exclusively to 
the manufacture of this style of can. | 

Again thanking our many friends for their continued patron- 
age and looking forward to the season of 1910 as being a prosperous 
one for the canned goods trade generally, we beg to remain with best 
wishes for your prosperity 

Yours very truly, 
CONTINENTAL CAN CO. 
Tuos. G. CRANWELL, 


President. 
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